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Octobe~ 9 to 15, 1938, 
'cooporatifig . .i'" a 'sales promotion and good will 

" '. ; 
;,;.,k,yilclirig activity that i:U1 prove a direct benefit to 

~:~:~';llh:~tp<P'ti9ipahl,,'-(ma indirec)ly promote good will 
;l?::famcmcr' d~slributi)rs and consumers. 
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:" liltere"Ls,tfE,od issue the interesting resume 
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PACK ALL SIZES and SHAPES of BULK MACARONI THIS NEW, LESS com Y WAYI 
Rossotti lib. and 5 lb. carlons are rapidly replacing larger, old-fashioned cases of bulk 
macaroni. The trade and the consumer greatly prefer and more read\ly buy these 
beautiful, more convenient, smaller sizes. Now, only a few different sizes d Rossotti lib. 
and 5 lb. cartons are all you need to paclcage a lull line of macaroni in just al,.:". ~very 
size and shape. Paclcaging operations are simplilied .. costs are cut to a minimum. Check 
up now_ Gel samples, suggestions, estimales • Rossottl also now offers a premium 
catalog service, •. expert aid In selecting the beat Items. In designing and 
lithographing your catalogs, Write toaRY for full Information. 

1898 * e~ 40 'lfeM4 0/ p~ $elWlcs *,1938 

ROSSOTTI LITHOGRAPHING COMPANY , 
Attlin • 121 Vtttlci ~teet. Alew lfoti. AI. If. 
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BRANCH OFFICES N ALL , PRINCIPAL CITIES 

Report of Dir(~ctor of Research 
for August 

durum CfOP uf 1938 is already 
to the mitis and althouch the 

Inlluslry has not as yet re
durum prrxlucts made exclus· 
this Croll it might be well at 

to survcy sumc of thc char
' .d~d'lic~ of the crops of 1936 and 1937 

next issue of the }OUItSAL 
1 10 make sollie sort of cOIll\lnrison be· 
' tWrtl1 these crops. 
. The most availahle information COII
(eming dururn wheat is found in thc 
7th Annual HCI)()rt of the Dominion 
Grain Research Laboratory nt Winni
peg. Canada. As is well known mo~t of 
the Canadian durull1 is g:ruwu in south 

west I atljacellt 10 North 
those eastcrn coun· 

largest quail' 
holds true 

Cana"li,n tlurum crops 
must IIf the Allier· 

The folluwing table 
amoullt of each crup 

!!.,~~~",J~!' durulll for the crop years 
CflJl' in 1~36 :'imounted to 

million hushels ami the crop 
amounted .to ajlproximatelr 30 

Lushels, It wil he noted that 
in 1936. 32,7% of the ctop was 

as 1 C. \V. tllIl" 2.7% uf the 
CfUp tnuk this sallie J,::rade. 

TABLE l. 
MillER DUIWM WHEAT 

Comparison of Inspection Ucturns for 
the Years 1937 anti 19,\6. 

\Veslern Grain Inspection Di\'isioll. 
!','rrcll lo!ll' of Towl Cars 

Grilli,' No. 1937 19.\6 
(up In & incl. (up In t indo 
October 7) September 28) 

% % 
l ew ......... 2,7 32,7 
2 C,W. , .. , .. . 5,1.7 49.2 
J C Wo ..... .. 37A 12.2 
4 C.IV ......... 2,5 2,1 
5 C.W ......... '0.\ 0.5 
6C,W ......... 0.0 0.2 
Sample 

(cracked. 
broken) 0.5 

~mutt" •.... . 0.1 
Inu~h ....... 0.5 
rlamp .•...•. 0.0 
rejected ..... 2.5 

0,0 
0.6 
OA 

2.1 

100,0 100,0 
Total cars .. 10,124 "'.690 
Table No.2 shows the relative pro

Inn contcnt or each J::r:ule for both the 
1936 and 1937 crops. The protcin level 

the 1937 ":rop is decidedly lower tho:lll 
of 1936 , crop and it will also 

the protein decreased with 
in ,the 1937 crop. 

By Benjamin R. Jacobs 

Tl\l\l.E 11. 

A)'IHER Dunl'''' WHEAT. 

CUlllpari son tJf the ).Iean l'rutdn Cunll'lIt of \\'i nn!pe/-: A\'l'ral-:t.'~ 
for the Years 19.'1 :lIlcl 19.\6. 

l\h,:tn Prutein Cun tl'lIl· 

19ji Cro/, 1936 Cro /' 
No, of ((Irs j'wld" (OIlI,'lIt A'". til (4/rs I'rolt'ill COII'l'lIt 

1 :::.W, "' " .. 2&1 
2 C.W, , ,, .... ·1.914 
.1 C. W, , .. ..... '.J80 
4 C.IV, .. ..... 149 
5 CW, 4 

% 
1.1A 
1.1.0 
12.9 
12.5 
12.5 

1,18.1 
1,711 

,l:i3 
26 
2 

7, 
14.8 
16.1 
16..1 
16.7 
I.l5 

·(~x5.7 ) computed fill a 1.l:;7o ll1ui:;lure hasi~. 

The Grain Research I.almratory al~n 
made sUllle comparative selllolina mill
ing'. l11acaruui antlmi sccllalll.'uus ph)' .~k:ll 
,11lt1 chemical tests on the two crops 
aoo\'C rcfern'li to with the gcne ral COil · 
elusion that the 19.\7 CfUp was of tlis· 
tinctly hh:her qualit\· ,lIul bett er Cfllor 
than the crop of 19.\6. althull~h tIll: crul) 
of 1936 may ha\'e showl1 :'i littk mOfe 
hrillanc), in colClr. The lIIethod of COlli' 

pUlin/: color scnr\.' as US('" by the Domin
lOll Grain )(c~l'arrh Lahoratory is 110 1 

suffici ently delinite 10 he used as all nco 
l'urate basis for jUt1r.:hg l'olor liS the 
Jjener;tl CUIICCIl:,IIS, of Ullilliou amml),: 
1l1:lcaroui manufacturers is that the color 
of the dllrtll •• wheat prtxlul·ts from the 

19J7 crop was far sU\ll!fiur Itl thai nf 
the 1936 crop . 

Sinl'e tlll'r~' is so IlIUdl intcre~t in thc 
indust ry in the stalllia rdi zatinn of mara 
roni produrt s, in th e ncxt i ~suc, I will 
nITer III Ihe re:ul('rs tlf Ihe Ic l11H;\:A I. 

al1 outline of rcsean:h Ihat is In'iul-: (;,r· 
ril·tl on on :'i larg:e sc:'ile 1,,· 11ll' DUllliniHtI 
Grain Rest.'arch l.aboralnn· as well as 
some of the rt.'5ult s that ha ve IICl'll nll
lainetl. Also if Ihe data arc av:.dahh· 
tltere will hc PUiJliSitl'd information l'fltI
(eruil1f,! Ihe quality of till: 19,1H elUI'I1I1I 
l'rnp. Imlicaliou:, nfl' that il will (011\' 

pare wry favorably with thc 193i crop 
III culor. qualit.\' ane! slrcllf,!th. 

Nation'ai Spaghetti-Noodle Week, 
October 9-15 

Cum'inl'l'tl II\' a sludy of thc fl' sulls II f 
the 1937 ~/\TIONAI. :-'1 ,\ CA I{O:\l 
WEEK Ihal thi s e\'l.'l1t aided matl.·rially 
in ilicreasillJ,:: sales of macaroni pruehll'l s 
for IKlth the retail g:r:}("ery tradc anel thc 
Illacarnni industry. Ihe National Maca· 
rani Manufacturers Assndation has 
(h05Cn the dates of Octohcr 91h to 151h 
(or the "hscrvance of its 19J8 Nt\TIO~· 
,\I~ SPAG HETTI·NOODLE WEEK. 

As ill the 19,17 call1pail,:ll, attr:lclive 
three·culor IMlslers. pellnants. recipe 
(artls :nul recipe Coh1ers will he a\·a,l· 
able to all manufacturers. ami throuJ.:h 
them to alt wholesalers. chains alltl intle· 
pellllents. Grocer)' orJ,::anizatiUlIS wish· 
Ing to cooper:!te in NATIONAL SPA
GH ETTI • NOODLE WEEK shou!el 
confer l~ro1l1ptly with tlwi~ sU)ljlliers IIf 
macarolll products regardmg t Ie caUl
paign and the merchandising- material 

a\'ailable. ~in(c best result s will lie oil· 
tainl.·tl throuJ.:h Ihe dose CCMIII\'ralioll of 
manufal'lurers ;nltl tli strihulnr ... 

Ill'1,:a Il 5e mac;,rnni I'flHlucls frl'quellt lr 
re:,ult ill the sale 11£ Ilt hl'r f !HI items 
such ;IS lIIeat, dleesc, ef,!g:~. ,·cJ.:l'tahles 
and dairy pwtlucts. cfTorls arl' uow Ill·in,L.: 
made 10 arrange a !lumber of l'fHIJlcratin· 
lie-ups with othcr intill strie~ henefilil1J.: 
fwm this campaiJ.:lI. 

As ;1 vaillahle help ill l'(lnflectiull with 
the lIlerchalldisitlJ,:: pi'cces availa"le for 
dealers usc in Ihis campaiJ,::II, a serics uf 
attractivel), iIIllstrall.'t1 n'l'ipl's fur lIIal'a· 
runi, spaghetti aucl eg:J.: IInutlles will alsCi 
he matle availahlc In fund l,tli tors. hume 
ecol1omists. SelUMl1 Il'achers aUtI radiu 
stations tu help amuse l'UnSUt1lcr iull'resl 
and educate hOUleUlakers tn !\Iany ncw 
and inlcrcstillJ,:: uses fur macaroni prod· 
ucts. 
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The Cause and the Cure 
RCIKlrts (rom nearly all parts of the 

country bring the cheering news that 
business is showing some improvement. 
Many of the macaroni-noodle manufac
turing plants are operating full time; 
SOllie ha.ve orders that will keep them 
bus)' for a few weeks longer. But the 
rank and file of the trade arc doing a 
business considerably below their sea-
sonal' average. . • 

Many of them arc so pessimistic as to 
SOly that were it possible (or conditions 
in the trade to improve one hundred per 
«:nt overnight, 1',ey would then classiCv 
only 35 fair. Of course none expects 
such an improvement. though all would 
wdcomt it. 

o Just what is the cause of the present 
deplorable conditions in the macaroni 
trade? J( the leaders could be induced 
to rully and freely state their honest 
Olliuions in answer to that question, they 
would be almost a unit in saying that 
o\'erproduction and improper mcrchan· 
dising arc the basic causes. . 

It is true that production £ar exceeds 
the current rate of American consump· 
tion. It is equallv true that somethim: 
lIIust be done, and done very soon if' 
some or the existing plants are to con· 
tinue-in business. But who is to do this 
essential job? That has always been the 
Iluzzling question, Yet everybody knows 
the correct answer, which is that the 
l11acaroni·noodle manufacturers are the 
only (lues that are interested enough to 
flut their enell!V, their money and their 
('xperience behind a concerted move to 
c4iucate the American consumer to the 
Mint that they will readilY know good 
~paghetti, quality macaroni and fine egg 
noodles. 

As long as potential or actual produc· 
lion remains so much in excess of con· 
~lImption the American macaroni indus· 
Iry. and by this is meant all manufac· 
lurers in the United States irrespccth'e 
of the nationality of the propridors or 
the class o( people to whom they sen 
their output, the bulk and na"~' .. 1I!e 
qroups alike, will be subje(t to the un· 
cthical practices that aplX'ar to be at the 
root ,of a11 the trade's troubles. 

This point was so well, made and with 

,. 

much more than ordinar), Coree II\' 
Philip It Winebrener, Chalrnmn of the 
Board of Directors of the National 
Macaroni r..tallufacturers Associatioll, 
that it is worthy of repetition herc, e\'en 
though it may be too latc to take ath'an· 
tage of the SURJ:cstions he makes with 
references to Spaghetti· Noodle Week 
next month. His recommendations arc 
deserving of the serious study by 4111 
manufacturers who arc concerned in the 
(uture welfare of the l\lacaroni-Noo(lIe 
Jndustry. 

"Summer's end wilt again brinR en
thusiasm to our industry. The anticipa· 
tion o( increased s,1les which im'ariabh' 
arrive with the first brisk air o( Fall 
should not be allowed to dim the real· 
ization that our troubles will be onl\' 
veriodically removed, A temporary bulge 
in business will be followcd b)' slack 
sales until the real cause of our (tim
cuhy has been corrected. 

"Supply and demand is still a real· 
istic law in our industr),. Untrue label 
statements-deficienc), in eRg solids
nrtificial color-and the other abuses so 
nrevalent arc but S),l11ptor . <; We must 
continue in our effort "Id these 
symptoms in hound- become 
over confident until their cause has been 
eliminated. 

"We will have made a start in the 
right direction when we realize that the 
unsound - unethical- and. since the 
adoption of our trade practice rules, un· 
lawful practices which ha\'e plagued us 
so long arc but the results of a price 
structure which will not provide (or the 
majority a fair return. 

Uny now e\'eryone is familiar with the 
ohms (or Nalioll:l.l SpaJ:hetti·Noodle 
Week, October 9 to 15. That ollr prot!· 
ucls could be put so attr.acti\'e1y bc(ore 
thirty million consumers at a cost within 
our lIIeans has rcc/"ired ingenuity alld 
clever planning. ~ r. Donna's effort in 
arr.lngin~ the c:l.lnpaiJ.,'11 is entitlell to our 
thanks and earnest support. 

"There is but olle way to capitalize on 
this splendid publicity. The Poil/l-af· 
Salt must be ti,'d ill br making available 
tu e\'ery food outlet the posters, pen· 

nanls and recipes, Thc promotiunal 
material has been so arranJ.::etl that it can 
be imprinted easily into a<ivertisin", 
material for any brand. Thc a<h-anta~c 
of a large quantit)' run makes thc cost 
less expensive than in individual quanli· 
tics, ami yet the necessary publidty ex· 
nellses are included. 

"As this is our only means of de(ra)'· 
ing the necessar)' expense it is 1I1nl1da· 
tory that e\'ery manufncturer, large or 

. small, purchnse the material in appro· 
nriate quantities. Each manufacturer 
shou!tl consider it a seH appointed task 
to sec that the stores handling' his brands 
arc supplied with posters an41 recipes. 
Evel)' manufncturer ha!i a definite re· 
spollsibilit)'. This is not a job (or the 
'Olher Fellow.' 

"The benefits to be derived from THE 
WEEK will dcpcnd upon the readiness 
with which those for whom it has been 
arranJ.::ed respond. Ours is the choice of 
continuing 10 compete for an existin.!: 
demand that is 1I0t sufficient to keell 
nroduction reasonably employed, or of 
correcting the balance between l)rotiuc
tion amI consumption b)' improving de· 
manti. 

"Only the surface of the American 
market has been scratched. it offers a 
l)Qtcntial demand (ar in excess of pres· 
ent production. Tn support ing' this d· 
fort to increase demand, we arc tnkinJ: 
the olily short Cllt to the elimination of 
ollr many problems. 

"hltrl'os,'d C(HlSII/IIPtillll Is till' COli/
Md,' AilS'll""." 

Hather interesting' in this cOl1l1ection 
is the report of another student of cOluli· 
tions confronting mncaroni-noodle IIlan
u(acturers. He finds that the factories 
now the busicst arc those operated I)\' 
manufacturers who rduse(j to he hlre,1 
b\' the "cas)' way"-thnt of umluh' 
slashing prices or muically lowering 
qualities. Curiously cnouJ.:"h thc)' arc 
aoout the same J.:"roup of firms Ihat ha\'e 
consistentl), supl)()rted evel)' unselfish 
1lI00'C hy the industry to bring about :l. 
more read}' acceptance of macaroni 
orodUCls, not as a novelty but as a basic 
stnple fout! that Americans should con
sUllle in ever increasing quantitics. 
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Large Durum Whea:t Supplies and I'doderate 
InqUiry Weaken Market . I 

Another I::-!Oc durum wheat crop fol
lowill~ :ne good harvest cf 1937 with a 
sorroewhat larger carryover inlo the new 
season features the. opening of the 1938-
39 crop year. according to the semian

'. nu.al Durum Wheat Market Review of 
the Burea.u of Agricultural Economics. 

World trade remains at a rclativei}' 
low level with local supplies in most 
areas about sufficient for domestic re
quirements while deficit countries have 
supplemented durum products byadmix.
tures of olher flours or substitution of 
other foodstuffs. Prices during early 
July declined sharply in adjustment to 
a new crop hasis and were at the 16west 
Icvels for this period since 1932. Recent 
price declines in world wheat markets 
with prospective record world 'supplies 
have stimulated governmental interven
tion which I,remises to he an incrt3singly 
important fador in durum and other 
nlilrkets during the new crop year. 

Durum wheat production seems likely 
ahout as larl:\e as that of 1937 when 
durum comprised a larger than Hormal 
proportion of the wheat lotal. accord inn 
to official data, or other officil.l infonna
tion which provides a basis for estimates. 
The North Americ.m crop will be larger 
than last year with the increased out
turn in the United States offsetting the 
moderate indicated rtductinn in the Ca
nadian crop. Reports of Russian spring 
wheat including durum are generally 
satisfactory although lack of rainfall has 
causet1 some deterioration in certain 
areas. North African harvests are proh
ahly somewhat above those of a l'ear ago 
with a moderate gain in the :r.. oroccan 
crop offsetting decreases in Algeri:!. ancl 
Tunisia , The combined durum outtums 
in Southern European counlries includ
ing Portugal, Spain, Italy, and Greece 
may he somewhat under last yrar's good 
harvest but will probably about equal 
normal consumption requirements. Pros
pects in the countries of the Near East 
lIIc1uding Turkey and the mandated ter
ritories of Syria and Palestine are gen
erally satisfactory although deterioration 
and rust infl'Ction have been reported in 
local areas. 

Supplies of durum whcat in thc Uniled 
States inclutlinn crop and carryover for 
the 1938-39 year are placed at 40,364,000 
hus, compared with 32,188,000 a I'ear 
ago. The crop outtum is place( ' at 
.l5,031,OOO al!ainst 28,749.000 bus. har
vested in 1937. Ca_r,ryover stocks arc 
eSlimated at S,333,(XX) bus. com\l3r('tI 
with 3,439,000 a ye.1t earlier wit 1 in
crcase~ in all positions for which data 
are n\'ailablc e:l(cept in merchant mills 
where July I stocks were somewhat 
smaller than n year ago. 

Canadian sapplies of durum this year 
seem likely to be near those of last year 
with the probable decrease in the harvest 
about offsetting the larger carryover 
stocks into the new year. The official 
cror report as of }uly 1 indicated. a 
sprmg wheat conditIOn of 91% , of 

long time average yield which suggests 
an outtum of around 25,00'.000 bus. of 
durum wheat compared with 31.000,000 
harvested last year • . 

The North African durum crop is now 
placed at 47,OOO,{XX) bus. comp:!.red with 
45,000,000 bus. a year al~I ). Morocc:1n 
production, although sligh\ ly below aver
age. is well above that of hu year. The 
Algeriao and Tunisian (rops however. 
have sllffered from unfa\orable weather 
and crop oullurns below Ih')se of a year 
ago are indicated. , 

The Italian durum crop although COIl
siderably smaller than th e large crop of 
1937 is about up to aven ~c. Very good 
yields are reported in Sidly and in the 
Important producing' dunllll wheat pre'!\'
inces of southern Italy. Production in 
Portugal has been consi.lerably above 
earlier expectations with t he crop fore
cast somewhat above the Hullurn or 1937. 
Spanish production seems likely to be 
considerably under last year. 

Han·r.sts in the NC2,r Eastern coun
tries seem likely to he nL'ar those of a 
year afo when production was reported 
aroum 100,000,000 bus. Russia, prob
ably the world'!! large!il producer of 
durum wheat and fonnt'rly an important 
ex.porter, p.1tticularly to the European 
countries, may hnrvest a crop near Ihat 
of 1937 which was unuti1Jally good. Indin 
has produced a wheat Ctor larFer than 
in 1937. While no oflicia estnnate of 
durum wheat is yet 'l\ ailable, the nor
mal proportion of arou nd 12% or durum 
suggests an Indian rrnp of about 47,

,OOO.£XXl hus. compared with around 44,
OOO,OCQ bus. last ycar. 

Early Sample. Sho';' Good Milling 
Quality 

Enrly reports of lhe quality or the 
1938 durum wheat crop indicate ample 
supplies of good qu ality milling durum 
dunng Ihe new crop r ear . . No offerings 
are as yet availahle flom the best United 
States durum sectiolls of North Dakota 
but generally favorable weather for ma
turing and harvestinl' the crop favor pro
duction of a large n roporlion of satis
factory milling cluruln. E:ltly new crop 
movement from Sou th Dakota shows 
higher than average protein content al
though some samples show a reddish dis
coloration undesirable in milling wheat. 
Ergot content will again be an objection
able factor in bolh the South Dakota :md 
North Dakota durum crops. Harvesting 
of the Canadian crop has begun in SCl .. th· 
em Manitoba under generally fa"ornb:e 
condilions with prospects of a gO<X! oat
tum of milling durum (or the 19.~39 
season. The quality of the North Afri-
can durum on the wholl! average 
slightly below of which 
wa5 quite of the 
Moroccau but AI-

considerably better than scented proh:lr,Ie 
earlier in the season. Only prelimin:lrr 
indications of the ltalian durum are let 
a\'ailable but good harvesting weatlh.! r 
sucnesls a relatively high proportion Ilf 
good milling, quality. 

UtUizatlon May Exceed Last Year 

Ourum wht=at consumption for Ihe 
1938-39 season seems likely to be SOme
what larger than in other n!cent yeOLu 
with ample supplies of gootl milling 
durum a\'ailable at relatively low prin·s. 
Utilization in the United States durin):' 
recent years has been considerabl)' belllw 
average, reflecting the short local SUfi' 
plies and the smaller utilization in h'ell 

. mixtures. Mill utilization durinn the Ila51 
vo:-a r was somewhat below the record 
grin,j ings of 1935·36 but with that ex
ception were the largest of the (laSI fU'e 
"cars. During the SCason, ncarly 14.-
000,000 bus. of durum wheat were 
I:round in merchant mills for produc
tion of semol ina and durum wheat Hour, 
Seed requirements in recent years hn\'c 
ranged from 3.6 milliotJ hus. to 5.8 mil
lion bus. while utilization as fecd has 
droPllCd to negligible «J.uantities. 

Domestic consumphon of Canadian 
durum is limited largely to secd 
and fecd requirements since pro
duction of macaroni is Inrgely from the 
high grade hard red spring whc:11S 
rather than from durum, Utilization of 
durum wheat in North Africa ami ill 
France and Italy during the past CWll 
\'ear has probably been about UI) to a\'Cr
age as a result of the proportionatl'l\' 
larger suppl ies of durum wheat a\'ail
aIde compared with bread whcal" 
Frtnch consumption r,f i:lurum wh~'at 
during 1937-38 was around 9,OOO,lXXl 
bus. and about the same quantity may Itc 
utilized in 1938-39. Italian domeslic 
supplies ~re nearl), ::ufficient for IOfal 
consumption requirements and the in. Ii
cated deficit for the 1938-39 season ilia\, 
be substantially modified br admixtlJ re 
o f other flours or substitution of ollh'r 
foodstuffs. 

World Durum Wheat Trade 
Continues Light 

The international mo\'emcnt of duruill 
wheat during recent years has colltinmll 
at extremely low levels and has approxi
mated only about one-half of the over
seas movement during the early postwar 
vears. Preliminary data indicate intl'I" 
national shipments of durum whe .. 't fur 
the 1937-38 season of only about 20.-
000,000 bus. compared with around 2Ji.-
000,000 bus. a year ago and some 50,-
000,000 bus. the average for the earh' 
postwar years. Following the droulh 
year of 1934, United States imports 
durum wheat totaled ~PI,ro'xir~.,.~I!~J,. 
000,000 bus. followed 
000 bus. for 
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port or export trade. United States im
ports of durum wheat for the current 
Sf:lSOn were probably less than 100.000 
bu~. 

Governmental Intervention 
Increasingly Important 

I ;o\,enlmental inten'ention during the 
19.,g·39 season s('(ms likely to play an 
inrrcasingly imlX)rtant role as a market 
facwr. Hecenl shnrp price declines 
ha\\! stimulated interest in price sup
porting measures particularly in the 
EurolK::an countries. Italy has fixed the 
pri,e of native durum wheat at $2.14~ 
per hushel for good milling (Iuality, no 
sI3udard weight specified, and requires 
thr admixture of 1070 of other nOll r in 
domestic utilization, 

France maintains a slrict conlrol O\'er 
the domestic wheat market for both 
brtad and durum wheat with local wheat 
bo.1tds in operalion in North Africa 1'0-

operating' with the French Wheat Board 
in maintaining local prices. A French 
dt(ttc of June 10, 1938 nullifies the de
cree of ~pril I, 1938, which fixed a deft-

nite quota fur the imlKlrtatiun of for
eign durunl wheat UI' to a dale 10 be 
fix.ed not laler than July .\1. 1938 by the 
administrative committee "f the wheat 
office. The dccree of JUlie 10 slipulales 
thai ill order to meet a shortage in the 
1937 North African crop. semolina 
manufacturers are authorized to import 
fo reign duruUlS until n date to he fixed 
at the rcquest of the Algerian section by 
the ndllnnistralivc rOl1unittee of the 
wheat onice as soon as North African 
production hecomes sllnicient to !IIeet 
current requirements of Ihe French fac
turies. The lolal amount of foreign 
durum which may bc imported mn)' not 
ex.ceed 85% of the Freoch requiremenls. 
The French imlKlrls of tlurum wheat arc 
suhject 10 the pa/'mclIl of the official 
customs duties am other taxes. 

Durum Prices at Lowest Level 
Since 1932 

Durum wheal prices during carll' Jul\' 
declined sharpl)' in ndjusllllent to the 
new crop hasls :md rellected the l)toS
pcctive incrense in supplies fur the 938-

.\9 season, Premiums for /.:uml ~'olor, 
choice millin;~ durums hnvc declined and 
price spreads between best lllillinJ,:' ~Itlal · 
it)· ami onlinan' durlll11s ha\'e n:lrrllwel! 
considerablv as compared with a ,"car 
a/:o. On }uly 28 chuice milling .Iurtlm. 
gradinn No.2 liard Amber. was qUilled 
at MinnealM)lis at 7<l%c-8j%c as (Hm
flared with $IAOY2-$U0}1 a ye:lr ago. 
~f). 2 Hnrtl Amb:r onlinary quality was 
quoled al 61, ~-6:l~c as ~'ulIJparcd with 
SI.15Y2-$1.19}1 at the curresll(mdiuJ,: 
dale last year, Canadian Nfl. 2 ,'mber 
at Winnipeg, basis FOIl William-l'flrl 
Arthur, for Ihe week ende.1 July 16. 
averaged 68e pe r hu. as cOll1parc~l wilh 
$1.29}~ a year earlier and 89}4 twu 
vears back, Canadian duruT11 at :'lIar
seilles on July 29 was ~Iuntctl at %7~. 
d.!.. as compared with $I.$.l~ a year 
earlier. African tlurum nt :'I1:lrsei \les 
was quoted at $1 .... \~ as against Sl,69~ 
last \'ear. haly llI:lintains fixed prices 
fur llollle51ic dmum sohl in loc:ll mar· 
kets wilh the Italian price nnw equiva
lent 10 $2.14~ ns cmnpare.I wilh ~2.00~~ 
per bu, a year ago. 

U. S. Durum Wheat Production and 
Distribution 

Figures on semolina pmducliou antI l1Ia~'aroni export s fur the \la~1 decade a~ released h," the Bureau or AJ.:ril-ulturnl 
Economics, U. S. Department of Agriculturc, July .10. 19~8 in ils semiannual IJurum Wheat He\ie\\ . 

Durum Wheat Protlucliou" EX ll(lfIS Exports. 
Year Gmund Semolina Flnur SCIlJUliu:l Flour :'Ilacaroni. 

etc, 
Bushels lin rrels lInrrels lInrn: ls lIarrels 1,000 Ill s. 

A\'. i9Z6-27 
1930-31 

iUly-Dec. .., ..... , .. , ..... , ..... , .. .. , ... .. 7.637.18'; 1,214.99-1 413,2.H 67, 165 II 5,39.; 4.617 .. 108 
an.-June .... , .... .. ... , .. ...... .. , .. " ... , 6.709 .. 102 1.074.066 347.931 48.941 91.560 4 .. 1.17.137 

Total ... .. , ....... ... ... .. ..... .. , . ... 14 • .1460487 2,289.060 761.If,5 116.106 206.9.;5 8.954 ..... 5 
Av. 1931-32 

1935-36 
July-Ixc. .......... .... ... ..... .. .. .. , . . ... 6.916.';68 1.1.19.716 2B4.78Ji t t 1.22.1.71.1 
Jan.-June .... ...... , ..... " .... .... , ... , ... 6.566.430 1.089.11!8 .107.461 t t 1.187.5"6 

---
Total .... , ...... , ....... , ... .......... .. . 13.482.998 2,248,904 592.246 t t 2,-'11.259 

1934-35 
JUly-Dec. ......... , .. , ... ... ... ... .. .. , ... , 6.468';43 1.069.131 290.890 t t 9.\8.5·18 
Jan.-June .. ..... ..... , ....... ... .. , .. ... .. , 5.779.986 986.318 267.00s t t 1.04.\,522 

---
Total ...... , .... , .. , .. ... " .. 

19.15-1936 
.......... , 12,2"8,429 2,055,449 5Ji7.907 t t 1,9X2,OiO 

July-Doc. ........... ..... .. , .......... , ... , 8.079.600 1,277.468 .1';4.B60 t t 94.1.2.~1) 
Jan.-Juut" .... .. ...... , .. , ............ .. , .. . 7,642 ,642 1.181.320 .WAOI t t I ,nU.1Ji .. 

- --
1'otal ...... , .... , .. , .. , .. , .. ... . , ....... , 15.722.242 2.4;8.78', 

1936-1937 . 
698.261 t t 1.985,.\9'\ 

July-Dec. ....... ... ... .. ......... .... ... ... 7.178.821 1.126.85'; .154.027 t t 90.1.6&\ 
Jan:-Ju~.e· .... .... ......... ............ ..... 4,872.839 !H3.68'; 186 .. 1H t t 1.515,9.\9 

·.Total .................. ,. , .. ..... ....... ' 12.051.660 1.970.;40 ';40 •. 171 t t 2.419.62i 
1937'1938 . . 

july-Dec. . ... .. ........... .. .. , ......... , .. 6.747.909 1.070.141 3';4.309 t t I.5J2.Ji.l7 
az:t:-June .... .............. .. ... .... ....... 6.881.882 1.141,055 296.777 t t 1.34,;.699 

----
1.1.629.791 2.211.1% 651.086 t t 2.S78.2J6 

to July I, 1933. U. S. Bureau of Foreign ami Domestic Commerce, Subselluellt lI:lta. Bureau of I\nri

undtr ,cmoli~a when production of semotina anti flour is 1101 rrporltl! ICll;lralel),. 
of light export businell anti small nllmber o f firms rtporlillg. 

. . . " 



, .. 

8 TH E' MACARONI JOURNAL Sc(l1ember 15. tl).\8 

New Semolina Firm Organized 
The victim of this accident sued 111l.! 

landlord on _ the theary that it was Ili s 
duty to keep the gutter in repair. Thc 
court first looked at the lease. W ;IS 
there anything in there that made Ihe 
landlord liable for repair? There \\';15 

not; in fact, there was no written Il'a-c 
at all. 

Martin Lulh.r and Associates Form Quality Milling Company 

Marlin LuthC!T of Minneapolis, manv 
VC!3rs intucstcd in the manufacture and 
sale of durum semolina for the maca
roni trade, recently' announced his re
entran"ce into the milling of durum wheat 
semolina. Associated with him in the 
new company that will be known as the 
Quality Milling Company, are an cast
em fin:mdal house and a group of mcn 
whose names arc well and fnvornblv 
known among the macaroni manufac
turers of this country, namely, P. C. 
Cranglc, Chicago; Theodore S. Danks, 
nufTalo: James J. Rodgers, PhiladelpHa: 
Fred T. Whaley. Boston, and Arturo 
Simonetti, New York, N. Y. 

Mr. Luther was for many years and 
until a few years ago the vice president 
of the Commander Larabtc ulfPO:rntion 
of Minneapolis. Since then he has been 
associatro with the: Kcllr~Erickr()n Com~ 
pany of the same cily. He hu spent 
mon: than 15 )'eal"S in the semolina mill~ 
ing business smce assuming active man
agement of the Minneapolis Dururn 
Products ComJ:-a.ny in 1922 when that 
company purchased the Minneapolis 
I,Iant of the old Yerxa, Andrews & 
Thurston Company. He continued in 
charge of the fiml until it was merged 
with the various Commander Larabee 
units a few years ago. He then became 
vice president and general salesmanal!er 
of the united group. Under his guid
ance that company, whose name was 
latter changed to the Minneapolis MiII~ 
ing Company, (Iuickly earned a posilion , 

Who's Liable 
For Repairs? 

By Et.TON J. BUCKLEY, 
Counsellor-at-Law 

There is one legal question between 
landlord and tenant which keeps cominJ:' 
up continually in m)' experience, and 
that is where is the liabihty to repair? 
On landlord or tenant? And when the 
need to repair arises, how can it be de
tennined whdher it is up to the landlord 
or the tenant? 

Naturally the lease should detennine 
this, and all properly drawn leases do. 
nut despite that, there isn't one lease in 
II hundred which cornplelely settles the 
question in advance. I mean settles it 
;.rter discussion, s,"Itisiaclorily to both 
parties. 

Under the average lease as it is usual
ly drawn-where it is II lease of a com-
1)lele property-the landlord is not re· 
sponsible for repairs at all. This situa
han is, however, often iJ.!Tlored by both 
parties. The landlord will agree to make 
certain repairs-"1'1I send a man ris::ht 
away"-but won't do it, and then comes 
controversy. 

So many cases have 

among the front ranking semolina mills 
of the country. 

, Like him, his associates have enjoyed 
long semolina selling experience.. All 
enjof friendly asso:iation with the mac
arom~noodlc makers in their respectivc 
territories. Mr. Luther and his business 
associates are also well known to the 
macaroni trade because of their interest 
in the weHare of the National Macaroni 
Manufacturers Association, having ft'~
u1arly attended all the conventions an~' 
regional meetings of the organization 
and been ftr.neralJy helpful in promotintt 
the assocl3tion'. programs throughout 
the years of their connection with the 
business. 

The court then asked on what theun' 
the landlord was thought to be 1i:!."I". 
The plaintiff's counsel attempted to fi lli l 
one, but failed and the court threw tht: 
case out. 

The new company has taken a long
time lease on fhe milling plant of the 
Northern Millin.: Company at WaUS3I:!, 
Wis. New milling equipment has been 
purchased and is being rapidly' installed 
to make the new semolina mill modem 
in e\'ery resp«t. The new mill will have 
a capacity of lQOO barrels daily, and 
will embOd)' all the latest developments 
in the science of semolina milling. It 
will be a long sYltem of milling, pennit
ting the use of a'greater nunlber of puri· 
fiers per barrel of capacity than has 
herttoforc been tried. 

The operation of the plant will be 
' under the guidance of R. R. Williams 
who for ycars was head miller of the 
Minneapolis Milling Company plant 
while Mr. Luther was manager, so the 
entire ollCralicn of the new husiness will 
be in experienced hands. 

these situations that it is a day's work 
In go through them. In the absence of 
any provision in the lease, the)' all adopt 
the following common law rule: 

The common law rule is that a 
landlord who has let an entin: build· 
ing to a tenant, and has not in the 
lease assumed any duty to make re
pairs, is not under any dutf to keep 
any part qf the building m repair 
and IS not liable to the tenant for 
injury caused by an)' dangerous 
condition of the premises resulting 
from want of repair. 

A~ I 5ay, that is the common law rule. 
It is plain that unless the lease provides 
otherwise, you can't look to the landlord 
to do anything. And if the roof falls in 
and damages your stock or your wife, 
vou can't collect dam:ages from him. 

Let's see how that works out by ex
amining one case. A macaroni manu
facturer-the tenant for tm years in . 
a building fell down a Hight -of back 
step. and was badly injured. The slip· 
Ding was found to have bv 
rain water and wet and 
wood which had 
overhead. The gul!""r,~/" ,"'"dIJ( .iiul 
repair: " 

You see how helplrss a ten:!.nt is, 1111 

matter what happens, where his interC:l1S 
as to repairs are not protected by Ihe 
lease. 

And he is just as ht:1pless if all he has 
is some cOII\'ersations between himsclf , 
ar,d his landlord in which the latter has 
agreed to make repairs. Since the lallll· 
lord isn't liable for repairs under the 
lease you must show with great fOn.'e 
that he took on himself the duty to ilo 
it. It i! hard to build that out of aim· 
less conversations which are often-()II 
the landlord's part at least-quite aim
less and evasive. 

Evcrybody renting a buildin,: ought 10 
say to the landlord before sl~ning the 
lease:: "Now what about "repaIrs? Th;s 
olace needs repai., right 3;W3)'. I want 
"ou to agree, to make them and actualh' 
do it before I go in. ;fhen let us seule 
the matter of the repairs that will be 
needed from time to time after I go in. 
What kind of repairs will you agree 10 
make, and what kind do you want mc 
to make? Let's g\'t thi' defin!te lnd put 
it in the lease." 

Believe me, if this ha',; been in all Ihe 
leases, there would Iite~71lly be thousands 
of law suits that wO'Jld never h:!.\'e oc· 
curred. 

Spaghetti Cooking 
A Hobby 

Boys have many a.,,' varied hobbirs, 
It is interesting to learn that many of 
them ,prefer cooldng, and spaghdli 
cooking at that, to any of the man: !Mil" 
ish hobbies whirh ' 'tcupy the minds aII' I 
attention of thOl,sa.nds of the youlI~ 
sters. 

This was ,",uite noticeable at the all 
nual exhibition of Ichool childrcu' ~ 
hobbies held last month at Public Seh("·\ 
No. 11 at 316 West 21st stred, Nl'\" 
York City. The show optned amitl-, 
a strong smell of fried onions, COOkl" \ 

with hambufJters or in preparing S3UCl ~ 
for spaghetti, all of which was lal l'f 
served to the parents of the bo),s. 
, Spaghetti cooking was revealed as 011 0: 

of the principal hobbies of the bo)' ~
The adepts even have a lpaghetti cook· 
ing club of their own ready to challc"~l' 
any similar organization in other school~ , 

The hobby clubs were started at till' 
school two years ago and now have 
about 800 children as members. SOIl1C 

hobby clubs an: open only to girls anti 
to boy., but there arc 

boYI"and ~rls work lO
IS the most popul ... . 

drama 

~J~~~~;~~~~l~~~i~~f:~ ,IC. 
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The B«;r;ed jolJ. • m 

is a VITAL job to 'lf0l4 
• • • 

Do YOU know thllt there Are, roughly, over Iwo 
Alln.1rtd different varieties of WHEAT- grown yearly in the 
United Statesl 

•.• 200 different kinds of wheat-spring and winter, red and 
.. hite, hard and softP 

. • . thlt, of these, Golden Durum is endowed by nature with 
iut the right c~llracteristic, for the manufacture of Macaroni. 
S~;tghetti and Noodlesl 

. . • and that the /tlft/;oll and blending of the proper Durum 
wh~at (or a specific type o( product i. the 6iUa/ jo6 i" mi//i"l 
SlI'Iolina • •• and a VITAL joh to youl 

Beeause this job ill so all.impartllnt, General Mills is emin. 
ently well equipped and geared to examine all of this nation's 
yurl)' wheat crop ••• (rom samples taken in tViry important 
hltvl"Jting section I 
~ecause this job is VITAL to you, General Mills mnkes a 

systematic, intensive stydy of the total U.S. wheat crop right 
'urinl/ht IuJrotsth'l period. 

Thus General Mills knows the fucts about the new Durum 
wheat crop, before that wheat moves to market. For the 

fur yuu slako yourrellUlalion un Ih. mlller' •• killin IJUIIUM 
WHEAT Sclccllon, Semolina performance - amllho 
quality ofyuur I.roducls .,. hcght. with Iho WHEAT! 

Gtlltral Mills Whtal Survey is the most extensive and thorough 
wheat research of its kind! 

Therefore it (ollows thnt General Mills is able t :" do this 
vital job of Durum wheat selection for the discriminating 
mncaroni and. noodle mnnufacturer with complete assurance 
to the customer thllt the wheilt selected for GOLD MEDAL 
SEMOLINA and other Durum products, hn .. been thoroughly 
tested and checked (or his commerci;\\ use. 

And after all. wouldn't )'ou expect the t · :neral 1\-lills or· 
ganization to do Iht 6iUts/ jo6 ;11 mil/illg 
surpilssingly weill Protect the quality nnd 
competitive strengt~ of your products b)' 
rd)'ing upon the resources that set the 
stanllnrd for wheut sdection! Remc:mh. 
•.. Semolina per(orm ;t l: ~!- , and the: 
qunlity of your products, Lt:gillll with tlie 
WHEAT. 

-Thc U,S. Dept. of Agriculturc·. la.t Varictal 
Survcy (10M) Ii.ttd 213 difTercnt whe.1t \'arieliCi 
grown in the U.S. 

- ______ A COMPLETE DURUM SERVICE FOR MACARONI AND NOODLE MANUFACTURERS -------

DURUM DEPARTMENT 

WASHBURN I:RUSBY I:UMPANY 
(TRADE"""" 

; CENTRAL DIVISION OF GENERAL MILLS, INC. OFFICES: CIIICAGO, ILLINOIS 



Macarom-Noodle 'Association-Marks Get 

a Break 

B~ WALDON FAWCETT 
, 

~s luck .hil~ it. thi!! last ~ongress has focused elIort 10 obtain Federal creden- admission to foreign countries was .Ie
t~ Its cr~lt Just one defilllte, construe- liills (?r all collective marks used in pendent upon prior registration ill the 
hve step III advan~ement 0( .. the cause domesttc commerce. . United Slates. And we had 110 arrauge. 
DC trade ~lnrk security. Uut as good (or-: ' Oddly enough our trade associations men!s a~ Washington (or entering (Jur 
!une, h~s It, that IO!1c forward movc".lCI1I 'o\\'c it to (oreifl'ncrs that eventually Con- own domestic marks. 
IS dIStinctly a ~:un (or the forces of ~ to cd' I cd " •.. 
trade or anizatlOn in the macaroni- grcss.too : sleps to ,rem Y Its pro ollg • Trade. lI:sSOClatlollS In any ~umher uf 
lloodle fi~d . In effect it brin s within overSight. The . Umted St,ate~ IS a part)' different Imc;,' h",·!! be~n :o~rll115 ri~ht, 
reach the long awaited and sore~. needed to the ~ntemahonal c;on\!entlOn (or the eousty "t thiS rank, dlSe~lnl lUa,tlOn nn,l 
official recognition (or associatiJn-marks Protection or. I,ndu.stnal .Propert>', And they fin311y cot rest.li:i, ~hls ,sprmg when 
and groUI) 'dentificalio ( ood ' I that pact partlelpallon has ever SlOce the the House of ReprescntatlVes set thc 
se rvice, Th;t the Paten~ Com~\ilt:esa:f year 1911 obligated us to register and hall r~JIing with the. hill known as H.R. 
the U. S, House o( Re resentatives and P,ro~ect trade m~rks be!onglng to asso- ~; The ~en"te Inlpro"C'(1 somewhat 
the U, S, Senate re rtgd out as rom t- ~Iallons III th,l! !ntemauonal field, cV,en on the wordm" of the Hous,e mc~surc. 
Iy as they did the '!tension bili is e~i- If s",~h assoclahons, rllt not .flOssess III- The net result IS to ~I>e~ rcglst"!tlon III 

dence of the popular b~sines~ prcs~ure . d~~tnal or. comm~rclal est~bhshments. any' perso~, or o rgamzatlon "which cx
that finally mustero.1 behmd thIS prbJect. · , • So much (or theory, A deal less (or erclses '!'Gltlmate ~ontrol over the use of 

, , " . (act. The U. S. Commissioner of Patenls ~ a collrctlve mark. 
~he lag m Federal vUl,dlcatlon of col- balked ;It registuing any collective Fortunately the language that will go,'-

lectlve-marks, . 50-<:allw, Involves a t~ng marks. A qu.uter of a century ago .he ern the registration of association-marks 
st~f)" ~Vh~n ~ngress en~cted,aih'd' denied a fruit growers.associatlon, c,ven is con.veni~n~ty b{o:ld. · nle tenn trade 
o a cen ur) ago ,?ur pres~, as~c ra e though it aclL'<! as seiling agent, titer mark 15 elastlc, and no tess accommod:ll
Mark Act!'o sp~clfic prOVISIon "as made there was another thumbs down gesture ing is the requirement thnt the mnrk 
for t,hc regtstratlon 0.1 group-marks, com- in the test case of the nrockton, Mass., shalt be "ilffixcd" to an article. It scn'cs 

, m~Rlly-marks a~d hke blanke~ .cl!le~ ,'.9, .!.G:hamber: of "Commerce which sought to for the latter if the mark is placed in 
(}fIgil!. ~t that tunc the authontles \\ crt ~it:ree,.. \Ij \: lamily-mark, Meanwhile ani' manner in or upon the. identiflcd :lr
.vcry IUSIStCl1t tha~ trad~ marks cO~.'d . bel ·' t ran;lgii a~~Uons were being similarly tic e itsel(, or the receptacle or pilcka~c, 
ow~e~::I~ ~sd~' '?dly thy bo~1il fld~h ~rad- tur"Cf:1 downl ;¥ Ihe Patent Office, Final- or upon the envelopes or other thing in, 
~rsll IS ':r IVd ualdo~h lm:oo a tIac- Iy in 1935 certain (oreign ' countries, by, or with which the 'loads arc pach·d 

. '111
:1 ~ d~\'~ l~ to ~ f . s I ,IC),. prodded by .. their auodations, lodged or enclosed or otherWise IlreparL't1 fur 

I lr~n e . I n I'd rolt e
l 

~ssocla 11~ls'l a.)Or . . complnints ~\ria protests with our Depart- ' salc or distribution, 
tlllIOnS, e c, I I no In mos 1Il$ anees ' ' r' 5 ' \ . . . , . 

"' hjlvC tillc to the :wares produced by their me.nt 0 ~ .t~~. .1. What macaroni-nooolecxeculives IIIl1sl 
· " r(sp~tive 1)lemb~rs: : 1 . ' .. . . Tlm~ b'roug~t , limited ~e!i,e.r, Tw,itted needs remember, whatever bc the Ill'\\' 

...... , ,. •• . . 011 his (allure ·to med IllS 1fnematlOnai freedom vouchsa£oo their round robins. 
'. . -More of a C:luse for neglect ofalliancL ' obligations ,UnCle Sam in 1936 attached is that an association-mnrk to p~ ~s J1l1l ~ ' 
, marks at thnt \.'a1'1y stage was the circum- an amend';'ent to trade mark law which ter must live up in good faith to the 
· 'Stance th~t f,u!1 fledged a5socialioll-mar~s!, afforded ,registry' a~ ~\'ashington for ' the character and r~llcti01~S of a trade marl;. 
· etc. were few and far between, The m- mark of an association located In any To have standmg as Ii trade mark all 

stilulional marks in existence' were used foreign country, provided thr. existence association mark must not merely t·e 
"' mainly on stali!lnery, etc. Indeed ', the " 01 the said associntion was not · contrary capable o( hut must · actually perforlll 

whole idea 01 mass responsibility, vi;( a to the law o( ils country. 'That conces- ,\ identification. ' If association aecuti,·,'s 
c~perative trade mark, "':3S in , its ~Il- sJon to Ihe good neighbOr policy was ~II . are t'? avo.id disallpointtn~nts. they \\'ill 
(i\I1C)' . Partiy no doubt. beCause assoq ... - ver)' fine but it yet left American assocla- bear m mmd lhat Washington acccpl .. 
tion advertising campai':lIs had not got t ions out in the cold. When Congress most readily as ' a conventional associ;, · 
very (ar in any c011lmo~hty field. Scarce- was doing this .1)3tchwork it was sug- tion-mark, a scalar crest or other de"j(e 

' Iy a bcginninl; had been made on the g'estel1' that the law in the making ougpt that suggests an association signature I'r 
, idea of eduC41tlllg cOllsumers to loak for to be amended to' include domestie asso- coat-of-arms . . At the .other extremc \\ c 

.1 an association-nmrk as Ihe j~int guaranty ciiat~dQs:" Hut here again the Commis- . have associatiun slogans which, if they 
~(nHthe Icading members o~ a trade or s(Q'iOJ.'~ '~r .: P~t~nts threw a monkey smack.CI( advertising calch lines, have ,I 

IIl\lustry. \~t~qch. HIS view was that an annex (or lIard time gettlllg under the trallc: marl; 
As )'ca rs went hy and the 'several domestic ,!ssocia~ions uworuld prc;ludihe tent. , . ' ! 

-species of collective trifle marks began the bill in Congress. n ortunate y e' Suffrage (or 'association-marks would 
to multiply there was agitation lo .... the h,ad h~s . way" .:' not of itself cramp the style of associa · 
right to register. Whenevcr a general That lum of events brou~ht about a tions that are accustometl to rotate suc
trltd,: mark rcvjsion bill .was drawn (t~c , situation intolembleforAmencan groups. celsive short term dues to collecli\'c 
Vestal bill, or what not) there 'was in- Not only weie our trade associations'de- origin or o;"mership. Multiple rcgistra· 
corJ!Orated all admission ticket (or col- nied, here at. home, the . governmental tion of association marks for simll\' 
lecl ~'~e marks. In due course the mem- recognition and protection which WOlS taneous or sequence usc would be wholly 
I'.:rs of U, S. export associations- ioduce4 ' vouchsafed .to ~r. foreign .orcanization ICbml and ethical provided each candidate 
Congress to enact the Webh-Pomere'ne · tltat~ applied but, the Amerie:l1l associa-' . ~ould quall(, by' (onn and usc, Anr way 
act which rrtJvides for registration 'with- tions could not' evell obtain . you look at tt, the (uture apptars brighter 
the Ftdera Trade Commission of cxFrt rocal pratt :tion than under the old status when the only 
association marks: ·nut hoboay se'ems to :, "were supposed shelter to associAtion-marks was 
have had a~ inspiration (or a sharp give-and-take ;~'"r,~~~i~:~~;;J::~ II!<:(aU~~" 90Pl;iiK~t:I;;" 
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Consolidated Macaroni Machine Corporation 
Designers (aid Builders 

of 
High Grade Macaroni Machinery 

-' 
,MIXERS 

',iKNEADERS 
,PRESSES 

\ , 
,J 

The 1938 Streamlined Press, 

The Press that gives you Streamline 
results. 

The Press that converts lost Time 
into Profits, 

'In these days of high speed, auto
mobiles, aeroplanes, even railroad trains, 
are streamlined in order to eliminate air 
resistance. The result is increased speed 
with conservation of power and time. 

Why do we call our press streamline? 
Because, by improving the design, we 
have been able to increase the produc
tion without any increase in' power or 
any sacrifice in convenience of open.tion. 

All this has been accomplished with
out complicating the construction. In 
fact, our new model is much simpler 
than any of our previous presses, and is 

'.. unquestionably years in advance of any 
machine now on the market. 

Built in various sizes and types. 

Let us mow your requirements and 
we will help you sdect the press best 
suited for your nee,is. 

Send for illustrated and descriptive 
circular. 

SPECIALISTS FOn nuHTY YEAHll 

DIE 4::LEANEIlS 
DIl'YING lUA4::UINES 
lUA4::ARONI 4::UTrEBS 

We do not build all the Macaroni Machinery, but we build the bOlt 

1~~66 Sixth Street BROOKLYN, N. Y., U. S. A. 159-171 Seventh Street 

Add'fP.A1II! :!J tommunicatlonl to 156 Sbth Street 
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Macaroni Product.; 

*" 

A SPAGHETTI·SAUSAGE PLATTER 

II you're woory 01 " UIIIO\" dl.hea-Ihingl YOU'IIO prepared f);loill 
olld Qgaln houaewllI"l will w .. lc:ome the ICtll1y lnlpiurd c.:.mbinl"ltlon 
plctulod oboYD -A hooping plollol 01 hi\lh quolUy a;p0'ill." t: i ""'ilh 
.moll link 10Ulagel. Slico. 01 plnllopp10 topplld wilh a'"wad prunoll 
comploto Ihl. 1I0vollui ploltor. It', a dilh woll worthy 01 you. f\C" 

qualntance. 

I,I a h"ll'll1l 11l""~;II':" .... 10-:,.,.0\ I" ti ll" 
I 'I"I'~~ f",. l'ul,l ;"ali"11 ,lul'IlH': Ih,· ~\"\"I'al 
1,,·,·1,. i"II 'ot· 'li:tI, · I~ 1'1'I'1',",1ill:": ;\:I l i" 'I .• I 
:'"a;.:h\"lI; , ;\"."II,' \\ ','1'1-., ",.1 .. 1.. 1" "lh I" 
I ,~11o I"'\S. Ih,· h"l1~ " I\i,,'· II ill I ... a, I, 
'lu . ui ~h ... 1 I" "/I"II',,'J, .II .. .. " .1/"/1"/" '/1' 
I,y . "'rl i" ~1 .11,,,·,,,, ·,,i, St"~/I"'lIj ,m,' I :" ., 
.\"'il,lI.· N,·,·it, ·" /., I'"", /1,/" •. , t ., .. ~·j"'1 
Tri.'b" 

TIll ' 'm,~.a!!,· ~n "I': ,'hi /\", II illt II". 
''''"1t'I1I:1I. : I ·~ :u,,1 ; l1,·i,. 1"au;f.,I,I ,IHI'," 
il1 a,I,11li"" I" lilt' ,lrLl";':"I"~ "i 1'1'1'1';'1"111:": 
t!t,.,·" 1II,'al ... . I 01 ;11 II \.i ll ,,~ . • ·"I i,,' IIt ·oI 
1.\· a o,'ri," "i 
i,',].: oI i·h , · ~ "i 

oi~ ;1111~I,al i, 'II' •. i 1.'111\," 
,,,a .. ;, ,, ,tli 1'I,,,hl" l~ " ,a·I, · 

" ,;,ila l,]. · ,·!\l'!u.i\,·Iy I" u"II~I':q"r, , 1\ 

I h, ' "1,'1 \"I 'I" ,Ii. all ,'j,;,... ."11;'::":" " 1,.' ;Ill·1 
inf"nllal i, ,- . " l li'I\·" ,1\·.·. 'tI'I';'II.\ l it,· ,.h." 
h,:":l'a,.h- . I'i .. · "f II,,· •• · illll"t;,l i,,"- au, 
,,,'ar 1"'I".' II;,h : a l~" tilt' '1IJ.:1..: '·~h' o\ nil , 
lin, ,, •. 

Th,' ·alllt" Il1I· .. ·a.I..:'· ;~ , ul 'I'\h',1 I" ;,11 
.\ \· .. 1.\1' Ih'\'~I';q"' " :1 1101 " ' 1:111.-1' dalli," 
III ,,'a, i,.rlll, ,':'1"1\,;11:,: :!11 ,lhl.";,, i"11 "i 
;, I,!:tlkl' ,.j ':':'': '111" ,,11,·. o:tl l'; ' ;': " ,';11.," 
",'·1, :1",1 ;'I'I'''' 'III;:I \l' In" I "'~ ·TIIt· ,":tl 

IUl'!i~ :I ):l' h\'a fl'l , hl' I illl' - - ""-11 11 11 

TI,,;,',', Ilw/'i"/J /1cr/,/II"" "1/ ,',;m 
1l,',,,1\' /:UI", ' · I.j ~·,· Tlli .• -x"", TI,f .
l ' .>,- "I ,I/'Ic',,,,, ,,; ,'r,,'/uct.' (',!lI/ ,' \ 

I/,.t.',. j"r liJ,· ,II..,,,, .\1"~·I·r 11': 
/'"ru fI,IH',> "I Ni,"j"" /:,.,.,1 (",d.,-" 

Till' ilti"rn''''l\'l' ;,1,,1 ~ Ll}!g\':-l i\l' 1° 
~a!.:l' (11111;1111\':- : "Thi~ hu~illn. :- "i 
i ll~ a h"lIll'lI1a"l' r h'ally l'arrw:o \1111 
IIltwh III1,n' than thl' j,,10 "i IIh·parin;.: 
Ihrw I1I l'a l ~ a ,Ia'" TIll' h"II~"11 iil' ·1 
hUlI1l'lI1a""r ;:0 .,!\j,n·h'd I" 10,' a .'''11 \\' ' 
1;"lIa li~l. all ,'x l" 'r! III dlild ,raill;lI t.: 
Ilh·~~l11a",·r. illl\' r;"r 11'·fl'rall,r . tr:, 11 .\ 
""r~ .· alld rhd. 11\' ~; d.·:o havill).: ;, h,, ' I., 
"f ~Ulll'· :o"fl aud ... "11110: an il1h'n'~1 111 

(;,·k atl"a;I·... \\ ';,It all Id ,hi~ ,·"u ' 11 11 
li"I' I" " •. , h,' I" '~I lahk Iho: fw,,'II,"d ~,' 
\\";11 ,,11,11\ . 11 \ Il" \1,,"o1"r Ihal II,,· lo ll . ' 
h""~I·\lji . ' i~ ah\ a"~ ,'II th.· \Ia ld, I .. ' 
"''' 111\" 11\'\\ Irjd .. ~ ~h.· l':1\1 ,I" \.llh Ih. 
,,101 .lall,II,\~ Ihal \\i llll,,1 la l-..· 10" ' 111'10 1. 
0111' "f , Ill" i",,,1 huol;.:'·" 

111 •• ·In·I;II!! f,,,,,1 f" r a 1;lIIuh III" , 
a r,' 111al\\' " n' ,I ~ I" I,,· l""II~;,lt·,., · ,1 .·.·,·tI 
"Illy. la~I., . qualilY, al'l,, 'amlh',· ;'0.1 , ... .. 
,.f l,ro·I,;lral;"' 1. ~1:II'; ln , "i. "!!;': w"" II, ·, 
'l,a;:I,..II; 01.,.1 .,.111'1' ~ h:'I "' :O "i '":1e ,r" tI ' 
,.""iI" " " "'1'1 ., 11 Ih. · ~, · "'·'II1 ;n·'II,·1I'· 
Th.,\· .1..:1\ •. I" all " h,,"I,· 'lIa l ... ·1" Ih,' ",. .. 11 
",11\' ;n .. ".1. ,·a.,· "f l.rq ,ara l" 'It. I;,·', 
:111,1 11;I\"r a\,\,,' ;' 1. a :o \\ •. \1 a~ a ~ I ;'II ' \; II · I 
high '111;11;11 1'",,,1 1' .... 0I11l·1 Ihal h:,· 111 ' 
" ' r~al al'I" 'a l 11 i~ In,,' "i ,',,"1'-,'. 1\,,' 
11" f .. ,,, I i - ." C' ""\ Ihal 1 "UI" ',11' ' 
"I II .", ,111., H'" il "lI lh,· laf.I,· ,b. ;, ,'" 
.j;.'· ;11 ,11,· ';1111,' j"nlL I,u l ,, 1,,'11 " ' n "' ~ 
111;; .. 011"";. ~ lq ).,: h"'ll •• 1' " :'::.' 11, .. ,, 11 ,· · T' 
11I,·IIII ... r II 1o' H' an' illllll!!I,·lal.'" I, ".' , 

... MACARONI MEAT LOAF 
SAUSAGE PATTIES IN NOODLE NESTS 

Mrl. HOUlOwlio you'll mill .omo " ,ally good oo.lIng iI 'IOU loll 
10 prepare a jllallOr 01 Ihon dolldou. ogg noodlo. wilh .ou.ago 
pallio. (IUu.lro.lod aboyo), Soryod wllh glo. .. y . thll makol 0 moo.l 
Ihal', 100. lompl11lg to /0.1.1, You'll lind your lamlly will thriyo and 
budgoll bolanco on ,implo. hoarly 10.10 liko Ihl •. 

Whon on old 10"01110 OppOo.lI In a .malt nllY1 gui •• thafl nllIU -
wholhor It'" In Iho liold of lalhlon Itl tho mOYln or on Iho IlIbl ... 
Thoro WOI (l tlmo wh.n OYCIlY houlllwllll had lUll a lingle I.clp. 
lor m.o.t 100.1-111.1 one comblnotlon 01 millat. o.nd •• alonlnlJ" NoW' 
ther. 0.1. cOllntloll .. orllonl 01 thai fino old Iiondby, YOII'1i lind 
Ihl. fOelPI lor Mocoronl Mt 0.1 Lool wl1l wake up Ih. o.ppotllo el 
oyon Ihlll hald to pillolll momborl 01 Ihto family, fl'. lu.t 01 10"Y 
ond lotillying a. II looka, 

Will 'Banish Menu 
Monotony' 

" 1. 1t ;1 1"0111 I.,. pn·par.·, 1. I :;,,"ili:tr;'~ 
II , II III" plI "''' iltil;l i\'~ "i t"lIlIIhin;nJ,! t1l:1":\

I Ii pn u lUl' I~ in r"ril "'~ lIillt 'ari,," o 

,I ry I'rll,ltl\'b, 11I.,·: tI :o. li.h. dlt'l,~". "1':).:0 
:11 I \'l'I-!"lahI6 II ,II I'l' all a~:o.·1 III ;111\' 

,I til\' luum:llla""r Tit",· 11,,1 ""h- i" , 
~Ir., \\" hllll' ~IIIll', ,,," ... ,·1 ;m·,II~. I'lli al .. " 
11 ,. ' \';.' p",,~; I,' ,' ,h,· ,·IItn,·t:oi"lI "i '''''1 , 
" \\' r~ ;111" allr:1,·li\\· . :tPl'l'Ii/illg di" IIl'~ . 

\\"11t'11 rl'pllla"I,' Ill'aud:o an' I'lirdla ~,·01 
Iltd" i:o 111' tl"u\tl al",ul lit,· li" ;II;t\· "f 
IIII' ,.rcnlm'l ~ alltltlt" " ut'.·,·~:o "f Ih,' o1; ~h,'''' 
I" I,,' I'rt' l'an'd ir"", Ih,·," . TIll'y lI"i11 
~'''' I' Ih";r ~hal'" II !t \'n 1".;11"11. an o1 n' -
1II.lill linn bul I""d"r, \,"1 I ,. I~I~ 011111 
';11 .. 1" I\.,~t r,· ,"I1 ~ ""tlll' in ti " """ki m,: 
II .... ,: l.r", itlt'I " ill rap;.lIy 1".ili1l:': .. all.··l 
\\:IIt'r. B.· "un' I" ,', ,,,1-. 111,' 111 111\h ' !lllIil 
IIU'~' an' 1\'11 ,1.' 1". . 

1.11\.' all ;': ' "" 'I· '~'I.. ~ "" pr"lo;d,!., I .. ,"' " 
,1"'0.:11' "i fa",ril.· III ;u ·al',," i. ,';'::': 11.",,11t
:111' \ ',.:1;.: 11"1'; n· .'i 'l\'~ Il1d .. \·oI a., a.' '" 
' .... Ilr 1,01).,: "f ,·",,"ill:': Irid, ~ . It II ill 1':1\ 
'''II. h,," ,'I ,' 1' . II' 111;,"" 1"" "II 1,.,. 1111" 
n·:III.\· ill-l'in'o1 ",,1111,;11:11;"11:0 Ih:" i" I1,,\\ . 
Th,'~' an' 'Iu il<' , IiIY,·h·"'. ~"I '1IIil': .illll,lt
:,11<1 ""11'11 lI:1ul I" I ... 1'1"I·l'ar,·oI i.,,. 
••· ... '11'1 h.·".ill ).,:o . 

,"",,'11 !IIi ~ •• ""1t' h 'alk :":""'\ ";llil1:': 

ii y"u iail I" l' I"' ·l'ar, · ;, ' ," :I" \' r "i till' 
,It-li l";"I1 ~ "!!).: ",,,,,II,· I II' ~I" 1I,Ih ·au·.I:':" 
1'.11 1;":0 ;\111:0' ralt',1 .'11",\ " . 

Sausage Cakes in Noodle Nests 

1"'Ulloi "!!:.: ",,,,,lit· .. 
1" '"1101 Itull-. ~all~a;.:'· 
gl'n'lI 1"'1'1 "'1". d'''I'I'\'I1 
•• ni"" . nl;m·,·.1 
' 1o~ 1' . hUlkt 
11t~,. . Iiour 
~:t1t alltl 1"'1'1 "' 1' I" la~\t· 

F"rm ~a u:oa!!,' il1l .. (, lb. ,·al\,·· all" 
.\ . ,\.101 Ih\· d~lll'l'l',1 1"'I'I"'r, ",ilh" ·." 
" "u :mol ~.'a~"U"II.! . \\ h.·1\ ~au .. ag.· I ~ 
'''''l'll ,,, a !!"ld"11 1,,·II W11. ro''''''\<' fr,,'" 
' ''. \WlUr "If ,.,,' ,,~:o gTa l'Y I"aliug al"'11I 

"111' "i Ihk" fryil1g ... ,\,101 11'lIIr allol 
' T 11111il ·"",",Ih . 
1:,,;1 "J.,:J.! 11IM"II,'" ill ~;llh'll "ah'r 11111;1 

nolt·r. Ilrain . Form Ih,,, I ~ "i ", ",, 11,·. 
I 1,lallt' r, I'lIIlin!! a :oa u"a].:,· ,·a".· ;111" 
,,' II Ih'~" l 'l l\l r J.,:ra \·,' II\','r ~all~ag" and 
· ""lIl·~. :-;,'r\' t' h"l. . . 

Th"I"\' wa.~ a 1;111,' wh"n l'\,' 1"\ ",,,"all 
·,: ,,1 jU"1 a ~;\l!!k n'ril'" i",. IUI:al I .. :t1 
lI ~ t ''".' ,'''1II101I1alll1l1 IIi 1I1,'ab :l1ul :0".'1 -

,,,"ing,,. :'\111\' IIwl"O: an' ""Hl1lk~~ \,'1" 

'\I "I~ IIi lital lim' "hi :olan"',,·. Tlti. 
" a,'anl1li :'I1t'at 1.,,:"- i" IItIl' \:,,1,'11 ,·X· 
ha;t' II"t' a n.·\\ \lka~ lI rl' in ~l:n' il1g 

Macaroni Meat Loaf 

}.: 1"'"11,1 I1lal':twni 
Yl IMlun,1 ground s11111kl·,1 ham 
! J INlun,\ ].:rotll1h\ , 'l'al 

I O:J.!}.: 

(IlU" till' l11al":trlllli ;11 hllilil1J,: ~ altl''' 

EGG NOODLES AflD LINK SAUSAGE 

!-{?memalulIl holf l o.nd 10110uloni chota will lind the ll lunchoonl!l 
and d innllll well on 'hll load to Bucce.. wherl thoy Include o.ny 
mt'mbol 01 Thll Macoloni family, Thoy' \I lind thaI the y will hl'lp 10 
bani.h monu menoleny, HOlo'l blo.nd ne w 11111'01 oppool-.moll link 
100UIOqc:oa wllh bullclltd eqg noodle R-o. d i.h Ihat can bo plepaled 
with no lUll or bolhel yot hal unlailing oppa lilo oppoal. 

lIal, ' ,. Willi 1,·,,01, ·1'. '\,all' \11.'111:,:" ,, ;,11 
Ih,· 11,:, ... ,1"1 .111 III a la' •. ,. ,,11 I" .""'" ,.i 
III." :" I,,;, i ,1',111 ~ '", ,..,. ,111- 1\ 1111 I., \ , ' 1' 

" I 111<".,1 II IIXIU"" 111; ,01.· I,. 1,10'11'\ ;",": ·Ih. · 
n::.: \\1I 1t II,,· \ ,,; ,1 .'111 '\ h:lIl1 '1'''1' ti ll ' 
~. id l r"~ 1 "i 1\1;" ';,,.,,111 .'111.1 ,h" 11 .,,,,,11 ,,,1" 
b" ' 1" "i IIIt'a: I::, ;.... · I",. ,I : IIli llll lo" .,\ 
3 .~ 1 ' .k:.:,..·.·. . 1;;'1"111·1 , IIllh '1'1'11..:' "I' 
" . I r~ I ,·y. halt.·· .,i 1';11":'1'1' ].- 11I1i.!' ;,1 ,, 1 
"nl1l'·~ . ,. 1' 'llIan'·I, ·,1 ,."" .,1,,, ·. 

11t'I",' 1\1' halt· "lilt 1111" "i 11,,· ,11;, 11.' 
.1;.IIl'~ IIhidl a 1",' li ii" ,1 I" 11" \\ h, ·ighl .. 
I,,' Ih,' 1I1;,!.:1<' "''':111.1· "j 'I'":.:h",,, I:," 
.. ,01,' :0 1"'il1~ all "'·""11t1li .. ;,1 ,1;· 11 ;111,\ "I'" 
Ihal j •• , ; , .~ , .. 1'1''"1':'1"". ~IIld l 1111.1 il i ~ 
. '11,' Ihal ,. 1I, .rlh~ "j \,'111" :\I ·'l'ta lll1.II1'·' · 

Spa~hl'tti Platter 

IK 'HII< I ' 1.·,:,:1'1"11' 
" , 1"",·1 I,IlIIh" 

• " I' "" lt, oI "'lIlt·, 
1" "111.\ 11111 .. ' :II!-:I:':' 

.\ ·It,·.·· 1,,.. ' :11'1.1, . 

\ .",1. '1' ;,:.:1 ,, '111 11\ l"l1 lill:": . • :.1 10·.1 \\;11.,. 
1111111 ,. 'ud'·1 111 :Oll ;\11.1 "',:\ """ 1I"h 
lh, ' 1, ... h, ·.1 1. \111 "1" . \IT.III].:' · ill 11".1111·1 
"" ', ' 1"1'11'': 1,1:011' " '''''1"1""",,01 lIi ,h '. 111 
,:,:":"0 11 ,;,1 1, .0' " I." 11 ':.!I"III. ·,\ •• 1" ,. rw,! 1111' II 
:1 :.:,.101"11 1,,,,,"11 ' ;.'11"111· 1, tilt· pia ,h' !, 
lIi,h 1"11'·.iI'I '''' .Ih" 0111,1 I'n llh ' ~ \\.,. , 
an"l i •• ,. " :":':.! 11,,,,,1I, ' ~ 1II:t~ I,, ' .,,1"' 11'11 .·.1 
i.,,. · 1.ad ... ' li 

SPAGHETTI WITH RIBBON VEAL 

II calli 101 IIcond helplnlJl o.re mu.1c 10 Iho cook'l 0011 . ho will 
bo wi •• 10. Iry Ihll fOtipO lor Ipaqholli wllh rlbbon yooi. The thick 
rich voqolablo .ouco 01 onlonl. lomo.tool cclalY 9,00n pOppOI.
and qlo.led choel • . o.dd. an Ilntlcinq nolo 01 !lOYOI 10 Ihll deleclobl. 
moal. 
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Cooperative Sales Prom'.}ti~nal Activities 
by Competitors 

Digest of a . thesis of 180 pages prepared from 
replies to questioMaires to leading trades that 

have tried cooperative advertising 

Coopcraliw 5.11e5 promotion opens the 
way (or smaller organizations to COIll

oete (or a share of the lotal purchasing 
(lower of the country. By contributinl{ . 
to tl common fund they are raising 
amounts suffrcient to effectively bid for 
a share of the consumer dollar. Thus. 
cooperative effort enables competitor.! 
within an industry to engage in sales 
ummutiana! activities which cannot be 
undertaken by them singly. 

Through coopcrath;e efforts an indus
try secks a larger share of the total 
purchasing powtr (or its product by in
crc:l.!~ing the demand from Il~sent users; 
ro r inducing previous nonusers to buy: 
or by maintaining Solles volume at higher 
prices. 

How much each member of an indus
try benefits by increased purchasing pow
er dCpellds on the cffecth'eness of indi
vidual advertising and selling efforts to 
create a seleclive demand and on how 
successfully these individual efforts are 
coordinated with the cooperative cam
oaibrn. 

Analysis of the Objective. of 177 
Cooperative Sales Promotion Cam

palgnl Operative During the 
Palt 12 Years 

Per CCflt 
Num- of 

Obj«th'u her_ Tolal 
JncrCaled SalCi • .• • . . .. •••••.. loM 42.8 
To Educale Public .. . ....••.•• 82- 2.fA 
Prot«lion Against Cml1[IClilh'e 

'0Ilu5lriel ....... .. ......... 50 
To Corrrci E"i1 Trade Practices 18 
To E.xp:lIId Sales Season •• •.••• IJ 
To OPPOSt Harmful Legislation 7 
Mi!ICc1lanenI1J ••••••••• •• . •••• • 2l 

1.f.9 
5.4 
J .• 
2.1 
6.5 

. J.l6 100.0 

Call1ll:1ibrtl objectives de.!l igned to ulti
mately increase Solles arc tenned ag,:rcs
sh'e or positive. Objectives established 
for the IlUrpose of combating competi
tion or harmful forces arc called de
fensive or negative. EXIM!riencl-tl ob
ser\'ers appear to agree that coopcrath'c 
camp.'ligns ba~ed 011 aggressivc objec
tives are more successful Ihan those 
built on Ilegath'c objectives. 

Paving the Way for Cooperative 
Salca Promotion 

Past experience has J,ro\'ed that it is 
s.'lfcr and more econOlntcal to have a co
opcmti\'c carhpaib"ll planned and organ-
izcd by an industry than oUlside 
promoter. of an have 
a better of 

By S. GLASSFORD, 
Advertising Analyst 

Cooperation Dividends 

Through cooperath'e action 
an Industry ohen accom
plishes that which no individ
ual nlC~lI\ber can afford to un- ' 
dertake. 

The small 11m. contributinl: 
on an equitable basis stand!! 
to profit in proportion from 
cooper-ativc promotions which 
almost every trade is finding 
it more and more profitable 
to undertake as a group activ
ity. 

"Your cooperation with the· 
writer is greatly appreciate.l, 
and I trust the infonnation 
furnished in the digc 1t will 
prove of interest to yo .. and 
to the members of the Maca
roni-Noodle ManufacturinJ;: 
Induslry."-S. Glassford. 

which hesel them ami they proceed' more 
c.1iUiously and on a sounder basis. 

The I'rc~tluisilcs for a cooperative 
campaign arc! 

1. Readiness to work together. 
2. t\dequate financing. 
3. Favorable trends and conditions. 

The sales promotional Call1l1ail:m 
should he so planned that a logical di
max \vill be. reached. Each activit), 
should not be considered sufficient in 
itself, but rather 3S part of a bro.,d 
urogram 1,Ianned 10 fulfill certain objec
tives. Each activity should be planned 
and conducted in relation to the whole 
c.1mpail;n. 

ConSIderable research involving both 
Ihe product and the market should ~re
cede the start of a cooperative caml'all!n. 

A study of other ' COOIM!rative cam
uaiJ,rns may help an industry to avoid pit
falls. Some industries inaugurate test 
c.1ntl)aif;,'l's in limited territory as further 
urecautlon against failure. 

How Cooperative Sale. Promotion 
• Is Financed 

Method. of Financing Cooperative 
Sales Promotion 

(Based 011 Study of 119 Campaigns ) 
Au~umcnll Num- Per 
Das~tl on: btr Crill 
Sales .. .. . .............. ... .. . .fl 30.11 

. Voluntary Conlribution • •. ..... 37 27.7 
I'roduction .. ... . ....... .. .... JZ 2.1.11 
(jeneral FUlllh .. ... .... . .. . . .. IS III 
Taxation ..... ... . ........ .... 5 J.i 
Othtrs . . . .. . ... . .... .. ......... 2 .t) 

1M 100.0 
Further analysis revealed that ()TO

duting groups rely mainly on contnllll
tions based on salc!' and production: thai 
the majority of the manufacturin;::: 
groups raise funds on the basis of pro· 
duction. 

Cooperative Advertising 
by CompetItolll 

Cooperath'e ad\'ertising convers the 
stories of trade groups. The kmd of 
cooperative storics being told are: 

I. Sirictly sl!lIing. 
2. Competitive. 
3. Educational. 
4. Corrective of evil trade practices. 
5. Opposc h"nnful legislation. 
6. Extend ' sales season. . 
7. Building a community. 
Surveys to ascertain buying motives 

urecede some cooperative advertisilll': 
campaigns. Thus thc best a~r,oCals to U ~I! 
in advertisements arr. cstabllshed. Soow 
"ptleals arc found far more producth'l! 
than others . . In thc case of lood protl · 
ucts, for example, the recipe tying of al\ ' 
vertisemcnt has proved very effective. 

TIle cooperath'e advertising campail:'l 
should ha\'c a theme or a dominant idea 
Some slog ... ns are expressive of the all 
ocals and theme of cooperative cam· 
D3igns. . 

During the past two or three year~ 
the trend in some 13rge cooperative cam
paigns has been toward the use of les ~ 
color in advertising. The saving made 
thereby pennits al larger number of in-
sertions and consequently a greater cov-

al1 fomu of advertisinl! 

trade groups. Co· ::~~:t\~:~~ l,~i~~~iini,sd\iiV,idual companies are 
is . dirttted to the 

selection of media . 
often 

SIMPLiCITY 

AUTOMATIC NET 
WEIGHER ANI> 

SEAt£Jt 
OAly two op,ralo,.. all 

thlI maeh1Il' eGa pro
duc' ZO la 15 WI,d cuul 
.. Cl!,d pclek09" pef 
aUaut, _ aboul 10.000 
pe:' doyl Haodl" Cl!1 
ah.. 01 maccuoo.l COf
lao&. Slmpl" ,calla mI· 
tol. ,lfId'lIl, II cut. ca.t. 
la a miAhoum. 

FLEXIBILITY 

THE MACARONI JOURNAL. 

Triangle Adaptability Takes 
Th:e Headaehe Ont of Paekaging! 

MODEL SI AUTOMATIC NET 
WEIGHER WITH CONVEYOR 

Thle oullillodlo9 machin' 
hll' b .. o odapl'd cu ,Iondard 
'qulpm,nl 10 a molarity al the 
macaroo.l plooll b'tau,. al 
III abllilt to ,Wd'DU, baodl" 
wlthaul ,,0.09', a compl,l, 
faDi' 01 ,hafl cui mcu;afao.l 
Ptociucll, indudlo9 eh,tlt. diO. 
10111. bow.U ... maccua111. mo.· 
tacdall. dlloll, alphab,lI. ,Ic .. 
6Jlt 011 ,I... al carloD aDd 
celiophoD' bOil at a fal, 01 
18 la 25 w,19hJD9' I'll mlDul,. 
Toke ad.,.Qlllo9. al III pro"'D 
auperlorlly-u .. II 10 cut ea.I •. 
m .. 1 camp,Ullon. 

YOU can mako your toughest packaglng Jobs look 
easy. cut your costs and Improvo tho appearance 
of your products with Trlanglo Package Ma

chinery. Oulatanding in adaptability, thoso machines 
fit readily into your production let-up, onable you 
to handlo efficiently all typos 01 macaroni producla. 
aU Ibes and types 01 containers. Short cut goods 
are automatically weighed and filled into cellophane 
bags and cartons with remarkable Ipeed and ac· 
curacy. for long cut gooda. top or boltom carton 
lealers can bo supplied to handle 6 to 60 cartons 
per minute. 

Don't put up with the high cost and inefficiency 
01 packaging by hand or with obsolete equipment. 
Thero is a complete lino 01 sturdy, modem Triangle 
machines to fit the noods of any plant-small semi
automatic or high speed fully automatic equipment. 
[nvelUgalo thomlo-day. You will lind they'U take the 
headache 01 high cosla. trouble and delay out 01 
packaging. 

ASK rOR FULL PARnCULARS ABOUT OUR LEASE 
OR UBERAL TERM PURCHASE PLANS THAT EN· 
AIlLE YOU TO PAY WITH MONTHLY SAVINGS 
MADE BY THE EQUIPMENT. 

TRIANGLE 
PACKAGE MACHINERY CO. 

915 N. SPAULDING AVE.. CHICAGO 

NEW Y0llE-50 Chun:h at. CLEV£J.AN~D27 Euclid An. 
• SAN FRANCISCO-III' Malo st. LOS ANGELES-1501 W. "O',..OD BI"d. 
DENVEB-15U Wynkoop Bt. rORFJGN OmCE-u. WhlI,boll St... N.Y.C. 



in newspa~f'I aims to get sales results those of cooperative m:nkeling assoda- Extent . of Coopcralivt: Campaign 
immedi:,;'efy or within a comparativelv tions. The members of a trade associ,,- Successes 
sh-;rt period of time. tion distribute their products individual- NumberofTim,·" 

Decause of their comn:tr3tively low Iy and hence they conduct their own Mmliuncd 
h d '-h d' h I" Th QUCltion. IJllhli ~l ll ,I 

cost )ler t OUS.111 , out-of- orne me 11\ mere am ISing programs. e coopcra- Succcu Evidenced by: mire I(tllh r '~ 
(billboards, car cards, talking films, etc.) live marketing "association has .uper- Indeterminable Dul Ilelic\'c:d 
are included ' in cooperative advertising vision over the. distribution of an indus- Salidltlory.. ........... 17 
Drograms, large and sma'U alike. try's branded products. Hence it plans Intrraud Sales of Mtmhcri 41 

It is "enerally recol'nized that tie-in and carries Ollt the merchandising aclivi- Edu,C1ib lin
g 

Public anti oi.- 27 
•• ( l"'(.. • In ulon ...•..•......... 

advertising material 011 the point-of-pur- tics or the ..... hole group. The trade Withltanding Thrnl of 
chase is esStntial for the success of the association, however, can and docs as!ist Compelilive I'roduct.. ... 16 
cooperative advertising program. This its mrt:!t'C!rs in merchandising plans Expandin~ Salts SUIOn. . .. 1 
is attested to by the Cact that pointo{)l· thro~J:h the dissemination 01 ideas, in- ~C:I~:r H;:!~~II'~~i~I~·ti~ ~ 
ourchasc advertising material involves lonnalitm and material. CorrKting Evil Tradr Prat-
large investments and a great deal of Some of the merchandising activities licH .................... , 
work in its preparation. engaged in cooperatively by trade grou~ . lntr~2,lctI Employmmt. .... . 
: The problem 01 cooperative advertis. are: packaging, guiding dealers in profit- ~ St2blhlrdo:':lceJ and Con· 2 
ing in trade and business papeff is the able methods and plans and in the M~~:rSur;r:~ C;~p~: ::: :: I, 
Same as that conlronting the manufac- proper use of pointo{)l-purchase displav Elimln:ated Complimmllry 
lurer using such medi.... Cooperatinrr material. demonstrations and s.1mrlinu. Adv~rtlsinK"""""'" " 0 I . L_' "" : Dtt1efited Whole Indultry . . . 
com~litors are telling dist(ibutor$ about tier activillellX:mg carried on Joint-' ,Jncrc:lItd Cooperation With. 
the merits of an industry" product and Iy tur trade groups arc': sales l'reuning, in Ihe Indu.lry .. : ........ 
the profit possibilities. Through co. Itan~rdization. ~pecifi.cali,?n . and .q'1i- Improved Economic Condi· 

~I 

I , , 
J 

operalh'e advertising, distributon are fic~tlOn, . • " lion. in Slatr ...... .... .. 
~wen sellillgddeas which help to ac~c:1. .,,, All cooptrative . activiti~s ina~~ be q Fo.lrrtd Goocl ... ,.m ......... I 
erate .the movement of goods into eon- olanned aqd employed with'ihe (reatest Duration of Cooperative Campalgnl 
',umpti9n. , 01 care, btit the campaign will not prove (Analysis 'based on campaigns runnin~ 

. most effcdU31 unless all adivities and -, ~ in 1937) 
Cooperative Re.earch lacton .. involved arc properly and ade- Duration Numhfr 

Th 
. 1 !rl : .. : qU3tely coordinated. Great emphasis is ,Twrlve Ye:r.n or More...... .. .... .. 17 
~:qlltl'Uonnatre survey conducted b' h . . Elel'en Yean ..... .. ............... 2 

by,tlic "".filer indic3te~ thnt 1801 the 74 clOg placed on t e Importance 01 the ,Ten .Ye2n ......................... J 
assodailbil's ~ reportinJ: or over 24% iue tie-in ol.all 'lorceS that arc a part of the Nine Yean ..... ........ ........... 1 
carrying on cooperative research. cooperative campaign. , A cooperative Eighl yean ..... .. .. .. ' .. .......... I 

A ( 500 I 
.. sales promotion camoaign can accom. Srl'm yean...... . ........ ......... Z 

su .... ·C\· a IflU e assocmhons I' h . Six Yrau ........... 0. ... .... .. .... 2 
completed by the Trade Association De. 0 IS Just 50 much. The extent to which Five Ye2rt .. . ..... ' .... ............ J 
partment in 1932 revealed that 141 trade individual members benefit usually is in Four Yean ........... .. .. ....... .. 1 
tmlUpS or 281" were engaged in lech- direct ratio 10 the thoroughness with, TInee Ytars ............ : ........ ,. $ 

. - I h TI .. which a tie-up is made to the main pro. Two years ... . ....... ....... ,...... q RIca resean: . Ie satne survey mdt- Starlet! 19J7 .................... .. . 10 
catcd that 115 trade associations or 23% J!ram. Manv associations arc able to produce 
were engaged in market research. This Why Some Coopentive laea.a!" evidence 01 the rapid incre;\!c 
sur.vey also indicated that only 28 out .. C .. mpalgnl PaU in memocrs' sales during the ~riod oi 
of the 500 associations wcre cngaged in cooperative sales promotion. For ex-
5.11es lorecasting. Of .195 cooperadve clllUpaib>J1S opera- ample, the consumption of Sunkist 

th·c during the past twelve years and oranges has increased two and one·half 
Cooperative Publicity reported to the writer, 32 ha\'c been ad- timl:s during the 30 consecutive years of 

iudged failures-a mortality rate of 16 . d .' . (h' I 
Questionnaire replies received by the ocr ccnt. The causes 01 these failures coopc:rall\'e a vertlsmg ntis prO( U~' I. 

writer indicate that 35 of the 74 asso- are:1S lollows : The followin~ tabulation indicat~'s 
dations rcportin~ or 47% arc inc1udinJ: Number how 25 associations distribute inquir" s 
vuhlicity in their cooperative campaigns. Times that arc rcceivw at headquarters : 
The Trade Association Department sur- Jnlrmal Caulu Mentioned Melhod .'" . Numt .. 'r 

( 1932 I d I 241 . Lack of Harmon, Among Mernbcn ... 8 Equallv anlonl mcinbe:,. ,insolar 2S 
vcy 0 revca e Ilat . assocla- Insuffici~n t Funds ......... : ......... 8 pou(ble ...... ..................... , II 
tions out of the 500 or 48% were em- Lack. o.r. Co)rdin:alion in Cooperalive AccordinK 10 ability to fulfill rfiluire-

nlof~n~l~~;1i~!?;~ trode group,' depend Fa~fgvl~~I~cr'li;i'';g ':::::::::: : ::::::: i Sc~~'tl~ ~il"~~~~;;:::: ~ : :·:·;:::::: ~ 
upon ,lIIbhcit), exclusively unlll they arc UMalilfaclory Result. ...... ..... ... 2 According to amount. eontribUled 10 J 

Improper J'lannlni of Clm~IRn...... I campaijp1s ... : .................... . 
able to financc an advertising and pro· Inlufficient Sjllu Promollon.......... I According 10 locatlm 01 lerrito!')·.... 2 
Illotional campaign. Publicity plays an Non·Conlributon Drntfilrd as Much Coq~r,I:rt: ~.I~~~~~I~i.~ . 1\~ : ~~~. ~~. ~n: 2 
il11J>or1ant part in the coopcratl\'e cam- ~o:II'~~~et.~~~~............ . .... .. . According 10 rroo4ction ijf membcn .. I 
,).:l.1gn. but when used alune it cannot be .I 1 , \ 
vcry clTectual in cr~ating demand and UU" ',lable ,D'"'Laineu Condition •.• , ...• . . 91 ", Trend. In ll00peratlve 'Salea Promotion 
cducating the IlUblic. Many trade groups \Y1tr.d~~\~1 or s'~p~~i'~('Ad;~;ti~i~ I Effect 01 ricnert, nusiness Trends Oil 
consider publicit), as an activity that sup- Aacncy .....•...•.....•..•. •..••• : Cooperative Camp,aign ~udgcls 
plements the :uh'crtising and promotion An analysis of 14 of the canipaigns ' and Results ... 
program. II 1 I I . ted d · Ih 1 12 Appropriation, 

1'1 I ( I' la lave ennhllla( II uru1go e p~s , Auociallon.lte(lO'lill~ 
Ie preccn al:e 0 coopera I\'e cam- venn rc\'eals teo OWinG': . .. : ',' IncrcllIes DecrtlSl ~ 

paiJ,,'Tl funds allocated to publicity varv . 19~19Z9 I" ' . - 12 2 
\\' idely alllollg trade assocl3tions. Some D!ltonl!nued after I )'tar •.. .. ......... . . 6 ., 192919JJ J 9SllCrl!)' ... . , ... 12 
nublicity budget!! account (or less than D!ltOnl!nurd after 2 yean ........•. . ... .. 3 R" , (Nif'A",on , .. : I 5 

Dlltonlmutd afler .. )'e2,. ................ ·2 R elan 0 • r ' U' l T i9j1 .. 1 
5% of tOlal campaign ' appropriations. Dhconlinued aflu S' )'ear •. . . . . . ...... .. .. 1 l,Koveryltlo 'a. 0 ,.. 5 
while one association rCJX>rts that 45% DiKOntinurd aller 6 years ....... ~ ..... : .. 11 ::c.s~nl KU.len ..... :,.:.;~':~:~~~~::., 
of tolal lunds arc ,being eXJ?q1ded for DiltOlilinued afltr , )'tarl ................ 1 '- I,!; ~ ... . 
Dublicity. There is also c()nsiderable It is 5ignificant ~ that 9 01 the 14 ter- , " 
variance in the year by year publicity minated campaigns were resumcd later. 
expenditures of many groups, • 

The Succeu of Cooperative Campaign. 

Cooperative Merchandillng and Other ;~~~~~f{~~~~'~~' '~~1~~~i~~ Activitie. of 

.' The' Illercha;ulising :tclivities 01 
more rcstiiC\~d " I).:ini"'l,~:~paig)! .• :, ii 

TH E MACARONI JOURNAL 

:',' 

SOME I'RODUCTS stand out on the counter a~ 
sharp allli crisp 35 3 prize photograpll . 

Other products arc f",gged ;lI1d hazy-pracl i
cally out of focus in the hackground on display
ignorcd h)' shoppers. 

Macaroni and noodles in attractive packagc.:s 
of "Cellophane" transparent wrapping have 3 

special knack of stopping shoppers. These pl'Od~ 
IIctS in IICellophanc" arc alwa)'s "in focus," for 
they have the color and t)'t appfal that make 
people reach and bu}' on impulse. 

And if you'd like Ileip in pl~nning ,ha t "shup
per-stopper" package, just write to "Cellophane" 
Division, DII Pont, Wilmington, Delaware. 

17 
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that the ratc of increase in expenditures 
for cooperath'c ad\'crtising was much 
a:rcatcr than that .ror individual or gen
eral advertising during the period 1926· 
. )29. However during the depression 
cooperative expenditures appeared to de
cline faster and io lower depths than 
those (or general ad\'crtising. A logical 
conclusion appears to be that durint:: 
oeriods of adversity, cooperative funds 
arc curtailed 10 a greater degree than arc 
the appropriations (or membtn' individ
ual advertising. 

Coopcrati~e advertising showed a 
slight gain in dollar \'olume during 1933-
1934. However this activity suffered 
another setback during the reign of 
N.R.A. from May 1, 1934 tQ May 27, 
1935. During this perio(.' cooperative ad
vertising reached ·the IOlv point for the 
12 years 192()'19J7. fn the period fol· 
lowing N.R.A.'s den,ise cooperative ad· 
vert ising expenditures again increased at 
a faster rate than those for individual 
advertising. 

Before this report was started a re· 
mark made to the author indicated the 
probability Ihat cooperative sales pro· 
motional activities by competitors t were 
on the wane. The author bdie\'e5 that 
the substantial gain made by cooperative 
ad\.ertising since its low point of 1935 
should put a quietus . on any contention 
that cooperative effort by competitors is 
n dying acth·ity. 

App.'lrently the present · depression de· 
scended too swiftly and too near the 
close of 1937 to have any noticeable ef· 
fect on the present year's expenditures. 
However, the indications are that pres· 
ent adverse business conditions have 
rendered current cooperative campaigns 
less effecth'e and should the slump per· 
!tl~t until the end of the year it i~ prob· 
able that 1939 budgets will be slashed. 

The a uthor belie\'cs that the amount 
of evidence substantiating the effecth·e· 
ness of cooperative action is impressive 
This evidence is based on the obsen·a· 
tions of men at the helm of coopernlh'c 
effort and on actual accomplishments of 
successful campaigns. 

On the other hand, there is consider· 
able testimony presented regarding co· 
operative endeavnrs that ha"'e failed . 
nut this stutiy has indicated that most 
of the failures durin/.!' the past 12 years 
have been eauset' by improper final1cinJ!, 
lack of hamlon)' among members, anti 
adverse business conditions. Campara· 
tively few cooperative campaigns h ..... 'e 
failed because of unsound objecth'C:S and 
the inadaplalion of sales promotional ac· 
tivities in themselv.es. 

Another significant fact is that arter 
failing in their joint efforts, many trade 
I!'roups resume their cooperative activi· 
ties later on. And llIany trade associa· 
tion executi\'f~s who have experienced 
the of failure, still hold (aith 

sales . 

Small Businessmen to Confer 
Convention to COlI$ider a COll5tructive Nonpartisan Program 

to Reiuvenale Business and Restore Prosperity 

Emulating their forefathers who as· 
sembled exactly lSI years ago for a 
similar pUrr,?se, small business llIen of 
,\.merica wtll com'ene in Syria Mosque 
Temple in Pittsburgh, Pa. on September 
13 to 16. Their sessions will mark the 
second time in nation31 history that busi
ness men have voluntarily come together 
to draft a program aimed to steer the 
country out of difficulties. The first 
meeting brought forth the Constitution 
of the United States: At this second 
lfolthering-the ht convention of the 
National Small Dusint:ss 1<,·len's Associa· 
tion founded l35t NO\'ember-small busi· 
ness men are ho~ful of producing a dOc· 
ul1lent which Will also clarify misunder· '
standings and eliminate dark clouds. 

ness men and women of the nation : rc 
closer to the great mass of the Pl'fll,le 
than any other group. Every day tlt .... \· 
are providing over 160 different kinds 
of personal, business, repair and other 
services demanded by housewives :lUll 
business men . 

Scattered over the nation arc 574,7fJ8 
such service shops, the Department of 
Commerce figures show. They arc 110-
ing an annual business of ovcr two hil
lion dollars per year. Of this number 
99.8% are operated by their owners ami 
99.41% of thesc have gross receipts of 
less than $50,000 per year. This groUl1 
alone is greater than the entire popula
tion of Minneapolis or New Orlc:llls. 
Augmenting it are thousands of others 
who conduct retail and wholesale estab· 
lishments or operate small industries. 
The ,:rand (otal of all men and wOlllcn 
runRlng the small business places of 
America apl,>roximatcs the population of 
the entire city of Philadelphia. 

During their deliberations and in ad
dition to talks by &ame of their own 
number, the small business llIen are to 
hear addressel by several nationallv 
known men idrntified with leading prob· 
lems confronting the nation. Amon/{ 
these will be : Louis J. Taber Master 
of the National Grange; Matth~w \Vall, 
vice president of the American Federa· On the Air 
tion of Labor; Robert Johnson, widelv . 
known management consultant and 
founder of Time; ' Major John . Grif. General Mills. Inc. has signed a new 
fith, athletic comml "ioner o( the Dig' contract with NDC to present " Hal)l1\' 
Ten Conference of midwest uni"crsi. Gilmans" dramatic serial, Mall< 3\'5 
ties: Royal C. Johnson, attorney and throut;h Fridays from 1 :45 to 2:00 I'. Iii., 
former cOllgressm;m .fmm South Da. EDST, over 14 NBC stations, begillniT1l! 
kola: and Arthur P. l...'lmneek, repre. AUbrtlst 22. The company will prol1lote 
sentali"e from Ohio. • ~ Com Kix . • 
• The keynote of the convention ' will be The new program will irnmediate!r 

.S?unded by Dr. A. P. Haake, managin!: precede the Gold Medal Hour now oc
dlTCctor of the National Association of (upied on the 29 NnC stations 11\' 
Furniture Manufacturers, Chicago, wide. Wheaties (Detty and Dob, 2:00 to 2 :1.; 
Iy known authority on business and p.m.), Kitchen Tested Cake Flour (Ar· 
I.."(onomies. He will reveal the deter. nold Grimm's Daughter, 2 :15 to 2:.\11 
mination of the sm311 business men of p. m.), Disquick (Valiant Lady, 2:30 In 
America to sten the n3tion back to 2:45 p. 01.) and. Gold Medal FlO\1 r 
orospcr.it)' and job] for the uncmployrd. (Hymns of All Qlurchrs, 2 :45 to 3 :0') 
Takmg a cue from his words and from o. m., EDST), all Genrral Mills prOll· 
lhe . wishes 01 felb w businrssmen back ucts. . ' . 
home whom ther will be representing, The. General Mills Company has pn" 
the delegate!! wil dmft later a program aellted its programs over NBC stall ... ,,' 
of action. I since September 1925. 

In commenting on these moves, Dc. Agener: Hlaekeu-Sample·HulTllnerl . 
Witt M. Emery of Akron, Ohio, found. Inc., Chlcag~. . . 
er and president of the AS!lQ(iation has At Pearce on NBC (or Grape Nutl 
st"'ed: "\ye .f~el that if all small busi· The General Foods Corporation ha ' 
ness men Will Jam hands, greater benefits silPled for the return 0'( AI Pearce and 
for the n3tion and for themselves will HIS Gang to the NnC, for 'Grape Nut s 
resul~ thom from attempts by small u~its _ The l)rogram will be heard over a Reti 
workmg sep3ralely. Furth~r, we. wish ' Network . of 79 Stations on Mondays. 
~o know the.proble"!s confronting those 1bcgi.nning October 10, (rom 8:00 to 8:30 
10 the entn't bUSiness fi~ld~ . Then p.' 10., EST, with a' broadcast at 
through sound, unselfish thll1klTlg such 10 :30 p. m., EST was first 
as marked the preparation Qf the Con· heam over NBC 
stitution or the United States, \\'e hope lC~~~ ' ~~~~~~'I!!,i:::;~' 
to formulate a program which will ' be VI 

helpful to ' the greatest number." 
The .cope: 0(. the influence of 

~~:~i::::i~~~:a~:n~d~itheir importance 
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Crunpbell's Retirement and 
Pension Plan 

Temporary ahselll'e irullI work 1111 al·

l'Ullllt IIi lay·utl, leave of ahselll'e, sit.:k
lIess ur al'ddent is not l'onsillere,1 a 
break in employment IllIller the terms oi 
the wnlr-It:I. a\lll sudl e1llployes I'IInliulle 
In hl'lIc1it by the retirement ;\1111 pension 
1I1an. 

Macaroni-Noodle lIIanufacturers whll 
arc considering a retiremellt and pcn
sion fund to pro\'ide for all of their full 
time cmployes in old age, and to supple
IJ1 l'lIt the benefits of the Federal Social 
;-;~'Curity Act will benefit b)' a careful 
~Iudy of the plan recentlv announcetl 
It)' the Campbell Soup Comp3ny. 

At a cost of $2,753,000, pOliti July 30 
in 3 lump sum to the Prudential Insur· 
alice Company of America, the C;\1npbcll 
Soup Company has provided old lI~e 
benefits b3sed on past scn'ice and plans 
to retire all employes whcn they reach 
thr age of 65. 

Announcement of the retirement and 
lIensiol1 plan waS n13dc to all regular, 
full time employes of the company totla\' 
Lr A. C. Dorrance, presidenl and gen· 
ernl manager. 

The plan applies to all regular em· 
oloyu whose monthl)' eamings as flf 
AUf;. 1, 1938 did not exceed $250. An 
adthtional retircment Illan fur emplores 
receiving more than $250 monlhly also 
was announced by the company. 

The plan for emlllo),es in the lower 
!'>:llary brackets cal s for no paylllent 
from them, hut is Ilaid in full by the 
company: Under the terms of the agree· 
tIIent with the Prudential Compan)· 110 
money is refunded to the Campbell Souu 
Company for employes who leave the 
sen'ice of the company prior to their 
retirement date. The money \13id by the 
cump;ulY fur such employe!! t ten re\'erts 
10 the general fuml for the hencfit of 
lither employes and increases these hene· 
fils. . 

The pension will be paitl directly to 
Ihe employc by the Prudential Insurance 
Company upon his retircmcnt, and not 
Ihrough th' ~ cOlllpany, under the tenus 
tlf the plan. 

Under the plan 110 benefits will accrur: 
10 the Campbell Soup Company should 
il discharge for any reason elllployes 
lIearing the retiremcnt age, 3S 110 mone\'s 
arc refunded to lhe contp;UlY· 

The Campbell Suup COIIIPall\' has 
made a full paymcnt 10 the Prudelltial 
Company under te:1Ils that protect the 
\'mploves to the fullest extent. 

Under the pl3n the rate of retirement 
income, cClltllnencing nt the retirement 
:tgc of 65, will be one per cent of the 
emplo\'c's a\'ernge annual rate of cam· 
ings durinJ{ the fi\'e year period of en .· 
II10yment immediately I)receding Dcc. 31, 
1937, multiplied by the number of f'lll 
vean of service. 

If an employe now 55 is earning $llOO 
annually and 1t3s a\'er.lged that amollnt 
for the last five years, he would receive 
one per cent of that amount ll1ultil)ied 
by the number o{ years he has served 

If he had been employed for 30 yeaTS 
with company, he would receive an 

of $360, paid at the I nte 
in addition to his So :ial 

which would amo tnt 
apf,.J!,~mat.l,y· $22.¥l from th. F"d-

ernl GO\·enUllent. Adtletl. the elllplH\'C 
would recci\'e a pcnsillll flf $52.50 
monthly, ur Illorc than 50 Iter (ellt IIi 
his wa~es whilc employed. 

Emplo/'es who lea\'e the sen 'ire of 
C3mllhe! Soup Company hefo re retire
ment will automatically forfeit the wn
Iributiuns 1113de by the WIllIJaIlY 1111 their 
behalf, the lI\otley being used 10 illcrca~e 
the pensions of those rel\laillill~ ill the 
sen·lce. 

Ullder the 1,14111 iur e1ll\,10),es re('l.'h·
ill~ more than S250 1IIunllly. Ihe CHill' 

lIan)' alld the ell1plo)'cs will makl' pay
ments, with the (11m pan), IJayill~ a larJ!er 
amllllnt than the emplo)'es. 

The plan awlies to all t.'1II j1lo)'es ill 
the (alllliell, Chica~(J , alltl New '1'11(1111111. 
Omariu, plants. al\ll 10 all other l'm
uloves IIf the Camphell Sou p (1Il11 pany 
alll\ suhsidiaries. 

INCREASE PROFITI.lS. ~~~ 
DECREASE COSTS....::; 
-with Modern Champion Machi"ery 
The Champion Semolina Blender and Siftor Is typical 
oJ the automatic operating, time-saving and coat
reducing equipment dealgned for the Macaroni and 
Noodle lndwatry. It automatically blendl and sifts the 
Dow to a uniform linen .... Clean Dour. tre. 01 lump', 
Dot only makes bottor producbl but prevents the 
Icorching and frequont replacement 01 exponsivo diel. 
Sturdily built for Watimo I.rvice at low maintenance 
COIta. Low Price. and Easy Terms place Champion 
Profit-Making Machinery within th. roach 01 every 
manufacturer. 

PARTIAL LIST OF 

CONCERNS USING 

CHAMPION 

MACIDNERY 

Vivialon Macaroni Co. 
D'trotl. Mtch. 

P. Rosai & Sons 
Brgtdwood. 111. 

D' Angolo & Sons 
A'-fon. N,w York 

Quaker Maid 
rln' Houl •. Ind. 

Italian Macaroni Co, 
51. LO\lI • • Mo. 

Ideal Macaroni Co. 
Clenloud. Ohio 

Smith Noodle Co. 
Delrolt. Mich. 

Falla Macaroni Co. 
NiaGara Fait.. N. Y. 
-and QUmefOUI olhe,.. 

MAIL COUPON FOR 

PROmABLE DETAILS 

CHAMPION MACHINERY CO. 
_ JOLIET, ILL. 

Othef ChomploD AulomaUc. co.luduc· 
log machInery. loclud .. Flour We~hlng 
Hoppira. Waler Wetghlng Scole •. Dough 
Mlae,.. Noodle IIrake .. 

r----- -----------
I cnA"'l'ION YACIIINERY co .. Jollti. 1\1. 

I ~Lt'·':'~I:~ngl:o'ln~°'nf!~'lcr~n~~I~:~I~~,~:.,·:~~"~.t'~~ 
I .bolll rOllr "'r time p'rmtnl pl.n. 

I I .m .110 Inlt,u,tO I:: . .. ... . .. . 

I NAME .... .... .. 

I CO!llPANY .. .. .... .. .. . .. .. ... .. 

I ADORES!! .. .......... ..... . .. .. .. ............. . 

I eITY . .... . ......... . . . .. .. .... .. . STAT E ... .... ... . 
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La Premiata's Fifth 
Anniversary party 

Over 250 f:uests visited the Illant of 
the La Premmta Macaroni Corporation, 
Connellsville. Pa. on Saturday, August 
27 in observance or ils 5th annual party. 
The brucsts consisted of many or the 
laTl1c and small customers along with 
their wives. and included ~a rt or the 
office forces o( many of their wholes.1.le 
buyers, representing customers in Vir· 
~nia, District o( Columbia, Maryland, 
West Virginia, Ohio. and Pennsyl\'ania. 
The affair did not include local custom· 
ers as separate arrangements are made 
each )'car (or their entertainment and 
inspection of the plant, 

The program (or the lIilY consisted or 
plant inspections rmlll 11 a , m. to t p, rn, 
A deliCIOUS La Prcmiata Sp.lgheUi 

The pennants and posters. developed 
by The National Macaroni Institute ' to 
advertise N a I ion a I Spaghetti-Noodle 
Week, October 9 to 15 were displayed 
and Joseph J, Cuneo, treasurer and gen
eral manager of the plant acting as toast
master explained the idea and advantage 
o( this promotion by Ihe National &
sociation. Bdore leaving, practically all 
quests who were customers wanted to 
be assured that they could participate in 
the National Wl'i:k promotion and it was 
nC(:essary (or him 10 double the order (or 
the promotional material he had alreadv 
placed with the. National Secretary. 

The reason this is called the Filth 
Annivers.uy Party is because La Premi
ala started fl\'e years ago having parties 
o( this nature and at the first one there 
was a gathering of about 50, rnd the 
second one about 75, and the third one 
110, and the lou.rth ISO, and this year a 

the fllacaroni-noOdle industry arc usill~ 
it," 

The manufacturers claim that it is 
ready-for-use, free·fiowinl!'. pale yello\\: 
odorless-just the right kind of adhesi\'~ 
for. I;1~in Cellophane or Plain Sylphr"p 
In JOlnmg these materials to themseh ,.,. 
or to paper. . 

."It has unusual tack, and takes h" I.[ 
wlt.h remarkabl~ speed, giving very fa -\ 
action on machme-sealinj.! operations It 
is free from foaming on high speed pr ... 
du~tion. It is used coM, and InSurcs .1 
qUick, strong, transparent joint, It is 
D<!0rl~ss nn.d sanitary, and can be tlSfll 
With Impunity around food .products." 

No. 793 IS shipped readv for U~t' 
Should it betome 100 heavv from e\l~JI: 
oration on. standing exposed to the :ur, 
may be thmned with water. It does 1101 
d:-teriora.te, i( kept tight Iv sealed. It 
should be protetted from (reezin~, How
cver. even if it sho;.ld fr/~eze, its ; .. 1-
hesive propertics remai,~ <lnimpaired UII 

subsl'quent thawing. 

Italian Spaghetti 
What American housewife has not ~ I 

SOme time in her lire longed for a recilk! 
that wou!d enable her 10 prepare al 
home a dish of Italian spaJ.:hetti similar 

, in taste and reaction to that servl'tl by 
the most popular Italian restauratcur? 
Well, the truth is there is no definite and 
res!r!cted recipe (~r t~e preparing o( thi s 
~Iehclous and nourlShmg dish, From time 
IIl1memorial it has been the privilege of 
the best Italian cooks to I.:oncoct their 
own personalized rccipes which an: sup· 
upsedly retaincd as family secrets. 

For the guesls who have been sen'ed 
~1)'lghetti and other macaroni products 
m al!uos.t e\'ery imaginabll:! style anti 

• cOmbnt:lllon, the slllart hostess might tn' 
Luncheon with all the trinuninJ,:s was ·capacitY cmwd of 250, The ad\'antagc the following method o( preparing her 
served in one of the large air conditioned is gelling to their custolllers and their spaghetti with ju'st the right "tanJt" Dlld 
warehouses. The slmgheHi was cooked salcsmclI, as well as the wives the posi· Ihe assurance that the Iluests will con
in view of all the gucsts and man\' tive: fnct that semolina macaroni and sume the appetizing dish with much 
pamphlets and leallcts recipes were dis· egg noodle pruducts arc nil essential part "gusto." Time is an important (actor in 
tributed to answer the numerous ques· of the daily diet on the American table the preparation of a sauce of this good
lions asked by many of those who had and I'to,'e to them that the process of ncss and it should not be attempted un· 
never seen a modem macaroni Illant be· manufacture in the I.a Premiala Illant is less a hostess has ample time. 
fore and who did 110t understand the o f the highcs.t type, mill having them Into a dCCl1 pot put }i to ~ pound 11 1 
process of m:mufacture of La Premiata know the Ic;ast under~~OIld phascs of our salt pork. Fry" gently. Add 1M pountl ~ 
products. liroduct and its nmllufai.'l.iarc in 'thc form to 2 pounds chopprd fresh meat. Frl" 

Large displays throughout the. plant ' of semolina alld semolina macaroni prod- genlly with lid on the pot so as to makt· 
ShO\\'l'<.lthe difference between good ra\v tlets. :.. the Juices run. Now rut into pot 1% 
material and cheap raw material with " ~,-:----- ('ans tomatoes, I smal can Italian to· 
finished product of the s.1111e type sa ' \ . ~ , mato p.1.ste (or 1 can thick tomalo 
that all C()uld easily undcrslantl whv Ne\v Adhesive 5~UI). Add 4 large, mild onions chopped. 
some typcs or macamni-noodle l)foducis . 3 or 4 green peppers chopped and .l 
arc worth morc than others. All tY,M!S Developed cups chofP<d f,arsley; Illsa 3 or 4 Hllit' 
of packages manufactured al the La ' ; ' :~.) cloves 0 gar ie finely minced 2 tea· 
Premiata 1!lant were on. displa)'. T)lC D, V. Willianisol1, president of Wil. !lpoons P'lprika, 3 carrots fincly . ~hoppcd, 
plant was III (ull/lrocluctlon, ~ut at the liamson Glue and Gum Works, produc: • . salt and pepper, and enough ,sugar tn 
lunch hour 27 or t Ie ("ctory gnls served crs or high-grade adhesives. recently an- take away the tartness o( the li.1Uce. 
a ll the guests, , ., . 1l0Uncl'tl the development o( a new, plain Cook this sauce slowly until thick or 

The co!or s~he,"e (amcd out at the cellulose adhesive that will I,rove '. a 'ahoul 3 to 4 hours. · . 
!hrec long tab!e~ .and the ~c.ld table seat- 110011 to macaroni.nOOdle manu acturers Cook in plenty of boitinl: 
mg all the \'ISllors conSISted o( Royal who seek a , perrett adhesive for their tender . . When bareh' 
Blue and Red, . cellophane.wrapped i)3cka~es TJ water o\'er to 

Mayor Ira D. Younklll wclcomcd' II" 'I' Ie new hot platter and 
thc \'isitors and in his remarks told 793eslVe IS commerCial y known as No, /. pour .wlth a bowl 
thcm o( the appreciation ' ", ' of celery . tops 

has (or . an mdustry ;'~~~~~,!~~;{~~;~d;l~~~~:~p.~a~nley •.. One Premiata with emplo)'e!i ;to, the thyme he 
~' I' . , 
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WHY? 
STAR DIES 
8«D.H.611. .tpJlL rpL J.hRM..

Smooth Products 

RESULTS 
Less Pittin\l 
Less Repairing 
Longer Life 

The PRICE In Keeping 
wirit the Results 

THE STAR MACARONI DIES MFG. CO. 
57 Grand Street New York, N. Y. 

'l 

To LOWER 

'IJoJJlL Carton Packaging Cost 

III 

~ ... _ . ~l.. _ 1 
.. " ., I 

. ' .. III. 
u ,' :.i t. • "' .' , ,I: I'~ ~"I --- -4'" .. 

lnalall PETEJlS CARtON 
PAC(AGtNG MACHINES 
10 .et up ood do.e your 
macoronl and .pavheut 
cartol1~ economically and 
eHiclenUy. 

Theae machines are built 
in JUNIOR and SENIOR 
Models to operate at 
speeds ranging from 30 to 
60 eartona per minute. The 
JUNIOR Model Machines 
can be made adjustable 
lor a wide range 01 carton 
aile .. 

Send us samples 01 your 
cartons er advise ua what 
aile cartons yeu are inter
ested in handUng on mo· 
chine .. W. will promptly 
recommend the equipment 
to meet your ntqulrementa. 

'P ET E R SMA CHI N E Rye 0 . 
4700 Raven,woo)1 Ave ,.CI1I"go, III 

John J. Cavagnaro 
Engineers 

and Machinists 

Harrison, N. J. U. S. A. 

Specialty of 

Macaroni Machinery 
Since 1881 

Presses 
1\ Tlclulers 

Mixers 
Cutters 

lIrnkes 
Mould Cleunors 

Moulds 
All SI:OI Up To Lor,esl In Use 

III 

155-57 Center St • 
• N. Y. Office nnd Shop New York City 

~~~~~~----- --- ---



Relponsible Advertilerr. of Macaroni - Noodle 
Plant ServIce. Mat~rial, Machinery and other Equip.. 
ment recommended by th.' PubU.hers. 

Ambo, IID11o. Co. 
Flour .nd Semolina 

aaronl Drylnl Machhl. Co. 
Uacaronl Noodle Dryen 

C'l'ltaI Plo" MID'IIa~ 
Flour and Semol n. 

10hn J. C .... I"Q&I'O 
Brakes, CUllcn, Diu, Die Cleanen 
Folden, Kneaden, Mixer., PrellCi ud 
Pump. 

' ChampJOD "achln,rJ' Co. ' 
Brakes, Flour Blenden Silten and 
Weigher., WIlier. ' 

Clermoat MachIa. Co. 
Braku, CUllen, D . _; 1;, Folden, Stamp. 
Inr lIaehlntt 

COrDbWIder MlDJDl Co. 
Flour and Semolina 

ConaoUcbted M.caronl M.chlaery Corp. 
Braket, Cutten. Die Oan", Driers 
Folden, Knuden, Wlxen, Ptelle. and 
Pumps . 

CreditOR Service Tn.llt Co. 
lh:tcantlle Co11ectlon,l 

E. t. du Pont de Nemour. A Co .. Int. 
Cellophane 

E •• tem Semolln. Mill., Int. 
Semolina 

Charlts P. Rlmu Enlhlecrici Worb 
Die Clunen, Kncaden, Mixer., Pressel, 
Pump" Valves, and Aecumulaton , 

Kin. Mid .. MOl Co. 
Flour and Semolina 

p, Mald.ri a: Bro .. lac. 
Ole. 

Mlnne,PoU, MUllaI Co. 
Flour and Semolln. 

H.tloDal Carton Co. 
Carton. 

Peten M.chln~ Co. 
Pack'llnK Machines 

PUlabwy Flour Mlill Co. 
Flour and Semolina 

Ro •• ottl LlthoihPbln, Co, Inc. 
Carloni, Labell, Wrapper. 

Standard MUllnl' Co. 
Flou:-

The Star .''-caroal Dies Mr,. Co. 
Die. 

Trian.le · hcule Machine Co, 
l 'ac::kaging Machinery 

Stella Cb~:ao Co. 
Grated ('betiC 

W .. bburu Cra.b, Co. lac.. 
Flour !ond Semolina 

Service-Patents and Trade Narka-The Maearonl Journ.1 

HUNDREDS of mac,aro_nl manufacturers 
. call Commander . Superior Semolina 

their" quality Insurance." 

These manufacturers know, after years 

of experience, that Commander ' ~uperior 

Semolina can be depended upon for color 

and protein strength day after day, month 

after month,' year after year. -

They know Commande~ Superior Scm. 

ollna Is dependable. 

That', why oyer 7 5 ~16 of our orders arc 

repeat orders from resular customer,. 

You 

COMMAND 
the Best 

When Y.ou . , 
DEMAND 

, . 
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Publicity Via the Recipe 
Route 

The rccipes to be used in thc hnlilby n:il'a:oes haw Il\.'l'U 
selected with ~tl'a t l'arc, The seasnn fI( thl' )'l'ar: the l·omhi· 
nalions rt!comlllentled ant! lhe ucc3sion for the ,'ariuus releasl'S 
arc all factors that IlIUSt he ta).;c11 into cUllsitleraliul1 in dwus
il1~ the recipc (ur release aCter it ha s hel'11 fully testl'11 ;11\11 
rCC0I1I111clltletl by bmnc economic experts. Omvinct:d by its trial last fall and winter that the ju

diciou! broadcast of tested recipes is welcomed by millions 
of houscwi\·cs who nrc lookin~ for different ways of prepar
ing e"en familiar foolls. the National Mncaroni Institute has 
wisely e1ecled to resume that (Ofm of publicity this faU and 
winter. 

The first nf a series of holltlay rl'k'ases suggests as an 
appropriate t\ish fur the 1 ... 1ho r Day Sl'asnl1, "Spaghetti With 
I'urk Chul'S ,t1111 Apples, " The recipe. its ilhlsttall·d heallil1g 
ami the infnnnatiull attending thc release appl'ar heillw : 

I Luscious Labor Day Dishes 

By BETTY BARCLAY 

LUldoUI L.bor Day Di.hea 

No matt~r what ),ou have scheduled 
' for Labor Day, 'he inner man must be 
Rr\'cd, Here arc some tried and true 

recipes that you will find fitting for this 
holiday or for any tlay thereafter: 

SrOlght'lIi Wilh I'ork aIUJI~ aUtI Al1rlu 
(A Tasty Wht'2t-~lul·Frllil Cnmbin:alitlll) 
y, lb, silaght'lli 

l lal.it'sllooIU 1!\I lIer 
1 CII II 311111t' slict's 
" or "llOrk cliOll" 
" 'If 6 slkt'~ onions 

~31t ami tl(r'IJorf In l a ~h' 

COtlk spagiu:lti in plenty Il f rapi(lIv 
boilinJ.: water, well sa ltetl, Dlrl.iu ;\lul 
hutter, Fry pork chops until a .:1c1il'ate 
hrown . I.cavinJ.: skin 011 apple slices 
will add color t(l the cli sh, COll1bine 
spag\letti with apple slices ;11111 friet! 
!)url-; chops, alternating the purk chups 
with the sliced onions. Hake the rom· 
hillet! inJ.:retlients une hour at .\60 tie· 
l:rces, Serves (uur. 

This rell'ase was Sl'ut Ollt early in 
August anti Ims alrt:auy appeared in 
man)' of the newspapers oi the I.'OlInlry. 
It will l'ulltinue 10 appl'ar fur sever,,1 
weeks after l .. ,llOr Day, 

Contracts ha,'e also heen matle for 
sp"cc in the Helly Barclay Recipe Re· 
leascs fur Hallowe'cn, Thanksgi\'il1J,: 
Day, Christmas ami :\cw Year's Day, 
\Vatch fur their appearance in lmpers 
in your cit)' and ,'icinity. 

Our Newly Equipped Semolina Mill at Baldwinsville, New York 

r 

Serving 
the 

ECJJtern 
Macaroni 

Manufacturers 

9a Las. 

Quality Semolina 
For the 
Quality 

Macaroni 

Manufacturers 

EASTERN SEMOLINA MILLS, INC. 

Colburn , S. Foulds. President . , 
Executive Office, 220 West 42nd Street. New York City 
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Food and Drug Officials to Meei 
The 42nd Annual Conference of the Association of Dairy. 
Food and Drug Officials Od, 18-21 in Chicago Htu Been 
A~nounced " 

Announcement hilS been made of the 
42nd annual conference of the associa
tion of the DOli?', Food and Drug offi
cials of the Umted States. It will be 
held October 18-21 at the Palmer House 
Chicago, 111. . 

The entire day of Tuesday, October 
18, will be taken up with executive com
mittee meeting and an executive meeting 
to which only accredited representatives 
of state,' city and county food and dro!::, 
officials arc eligible to attend. . 

On Wcdncsdav •. Oct. 19, at 9:30 a. m., 
the general session begins with registra
tion or membt:rs and guests. The wel
coming lddress will be delivered by Dr. 
Hennan N. Dundcsen, Commissioner of 
Health, Chicago, 111., and the President's 
address by J. 1. Taylor, State alemist, 
Tallahassee, Ffa. 

The outstanding address of the morn
ing session will be a discussion of the 
New Federal Food, Drug and Cosmetic 
Law by Virgil M. Chapman, Congreu
man from Kentucky, who was a staunch 
advocate in the p:&S!age of this law. 

On \Vl'tlncsdny afternoon the new 
Federal Food, Dnlg' and Cosmetic Law 
will be discussed from administrath'e 
! tandpoinl b)t W. G. Campbell, Chid, 
food and Drug Administration, Wash
In/p0n, D. C., and Dr. Morris J. Fish
bein, Editor of the .tlllltrirarl 'M"dicol 
}ounlof, Chicago, will discuss the New 
Federal Food, Drug and Cosmetic L.'\w 
from the \·jewpoint of the physician. 

A subscription dinner is planned for 
all member! of the Association and their 
s,lcsls on Wedncsday night at the Pal
Iller House. 

Thursday morning, October 20, will 
be givCll o\'er to further discussion ' of 
the new Federal Food, Drug and Cos
metic Law from the \'iewpoint of the 
nhannacist, the cosmetic and food indus
tries and the ' consumer. Outst:ll1ding 
represenlati\'('s of these groups will dis
cuss the new law. 

The closed sessions will start on 
Thursday, at 2:00 p, m., with rtports of 
special committees of the Association 
and continue through Friday, October 
~I with discussions of the following sub~ 
Jects: ..' 

New State Food, Drug and Cosmetic 
Laws. 

Standards for Fluid Cream. 
Be\'crage Standards and Regulations. 
Phosphatase Test as Applied , to Milk 

Products. , " 
The Status of Cream Impro\'ement 

Program. ' 
Marijuana and Narcotic Inspection. 
Dangerous Drug!! and Cosmetics as 

Handled by Local Authorities: 
Common Food In(ection. 
Tomato Products Control. 
Dog Food., 
Ice Cream. 
Filth in Food Products. 
lncubator Reject Eggs. 

'" -. " '. 

The subjects listed abo\'e will be dis
cU:ised by members o( the Association to 
,whom the subjects have been assigned 
by the program committee. 

New Macaroni Plant 
For Rochester 

Rochester, N. Y., is rallidlv bl'{'omin~ 
the second largest macaroni manufactur
ing ccn\tr of the I!reat Emoire State of 
New York. Greater New York pro
duces more macaroni. Snal!helli and 
noOOlts than docs any other center of 
its site in the ~r0rld. Rochester's boast 

AUon.~· Olola 

is' based on the announctment made b\' 
it s Chamber of Commerce of the modern ' 
plant beint!' made ready to house tht' 
macaroni factory to be operated by Al
fonso Gioia and Sons, Tilt' Roclln/a. 
Timt's-Ullion concludes the :mnounce
ment, with an interesting personal ston·. 

"Rochester will have aile of the largest 
est antI most modem macaroni manu
facturinl: plants in the countr)' under 
plans announcl'tl tad:1\' bv Alfonso Gioi:l. 

He disclosed that he has taken a 10-
ycar lease on the W. U, Coon Company's 
north winl:' in . Canal Street. ·· He will 
spend $150,000 on rcmodeling and ~uip
ment. The Illant will open about Octo
ber!. 

Two sons, Horace and Anthony, will 
be associated wilh him. About 60 work
ers will be ~employcd at the start, with I 

the exPectation that the staff will be in- I 

creased to 125 or more later. The fac
tory will occupy four floors, with about 
60,000 square feet of space, and will 
ha\'e the most up-to-date mixin,l!' and 
drying ~uiplnent available, Gioia said. 

He has been associated with his brolh
er, ,Anthony, ' in ,he macaroni business 
for more than 25 yean. 

, ' Story 

September 15. 11138 

Valledolmo, Ital)', a little town in Skil\, 
in la9~. He sold newsJ .. ,perlO and sliiu{,() 
shoes!" Buffalo for a time. In 1910, with 
a carlltal of $70, he and his brother 
started making macaroni in Fredllllia 
The business prospered and he moved 'j; 
to Uochesler, where it has thrived I,' l'er 
since. His original investment has grown 
tn a (ortune quoted in six fil!ures , 

Railes Cattle 
In 1914, he married a l?irl from his 

honle town in Valledolmo whom he IIIl'! 
in Buffalo. The)' ha\'e six chilclrclI , 111.' 
is I}roud of the fact that Horace i!' a 
graduate of Wharton School of Finall ~'e 
of the Univcrsity of Pennsylvania, and 
Anthon)' of Cornell Universit\'. Another 
son, Joseph, is in his second "car at CflT' 

nell, and a daughter is a Nazareth CIII· 
lel::c student. . 

His hobby is raisin'! cattle on his 115· 
acre farm, High RidJ:e, at Hilton, lie 
has a herd of 30 registered Gucrnse\'s 
Ihat ha'Yc led the county in milk pmduc· 
tion and butterfat for three vears, Ilis 
prize cow, Lulu Uelle. led the statc last 
year. 

: Ie also has a city home at 60 l.orimer 
5,; 

Pioneer Manufac:buer 
Dead 

Paulo Roddewig, founder anti pres
ident of the Crescent Macaroni & Crack
er Company, and vice president of Oa\'
enport Mnchine and Foundry COlIIl'an)" 
Daven(K)rt, Iowa, died August 5, in his 
halite In th"t City after a Iinf,!erinJ.;' ill· 
ness. He was at years old: Funeral was 
held August 8. 

He was born in Davenport, May 17. 
1857,. and was a graduate of the ohl 
Griswold nusiness Collcl!c of his home 
city, in tBn. He was first employed h}' 
the Cititen's National Hank of Da\,cn· 
port, working his way up until he reachell 
the position of teller. 

He helped found the present maca ' 
roni and cracker firm on Januan' 12, 
1905, with his cousin, Oswald Schmidt 
as a partner. Mr. Roddewil! was mad,· 
president of the concern, a positiull 
which he held (or many years, He hn.l 
many other business interests in Davel! · 
Jlort whose citi7.ens looked upon him 1" 
ont: of the foremost promoters o( thm 
community'S welfare. 

Mr . . Roddewig and his partner, 1Ih , 
Oswald Schmidt took an active in!ere~ : 
ill the rromotion of the National Maca 
roni ~ anufacturers .Association . in it · 
inf;mcy and have remained active 31111 

SUPllOrting .members of the oreaniz:atioll 
-liml belicvers in thc ~'fCat future Cm 

lhe macaroni trade in lhis country. 
On Mr. RoddewiQ"s 26th birthday, 

May 17, 1883, he was married to Mis~ 
Christina Schmidt in Davenport. She 
died in 1933. 

Surviving are four dau.:hlers, Mrs, 
Frank \Vallace of Bettendorf. Mrs. Petc 

DavenPort. Miss Nanorl 
and Gro\'er 

W. 
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The "WONDER TRIO;' of today and for tomorrow 
A Continuous Automatic Process from the Mixer to the Packlnll Table 
at t~e Rate of 1000 Pounds per hour complete drylnll process--2! hours 

No Dunds Touelt Tlte .·roduet 

Knftldtnll and ShHt Fonnlnll 

Minimum In 
LABOR 
FLOOR SPACE 
POWER 

Maximum In 
QUANTITY 
QUALITY 

Perfect operation under 
any climatic condition 
checked by automatic 
heat and moisture con
trol 

" 
.~. t. , 

',' . ' 

For Partlcula~. 
Writo to 

Clermont :Machine CO. , ' 

268 WlillabOut St, ' 
" -' 

Brooklyn :\ " , . .. N. Y. 

No Trays No Trucks Neeessliry 

lIIf,h-Speeti Noodle Cutter 

Contlnou. Noodle and Short Cut Dl')'er 
, \ I', 
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PLAIN and POINTED TALKS 
By A. Noodler 

Plans and Action 

Not a ll of us seem to realize that 
success is IIIlIre a matter of action than 
of elaborate plans. .1 ha\'e all the rc
spect (or plans that plans deservc, but 
I admire action that IS prompt and ago 
~ressi\'e. that can go 'Ihead, unrollin~ 
plans as it goes. 

"Is your (ather going to accept the 
call to tll,,:t new church:" a neighbor 
asked the clerJ.:yman's small son, 

"Yep. we're ~oillg," Ihe boy replied. 
"Dad is in his study praying for guid· 
ance, but Mom is upstairs gelling things 
packed." 

The men alld wOlllen wI;" act prompt. 
Iy IIIIlI elrccti\'cly arc Ihe olles 10 achieve 
results. Many a man has e\'olnt! won
d.erful plans in the smoke of a ~ood 
cigar, 1)lalis that would make his busi
ness a great success, pl;tns Ihat would 
t:ain for him prominence, position 
wealth. And then. while he was con: 
tentedly enjoying Ihese thiugs in COli· 

lemplation . the plans Hoated away in Ihl! 
ciga r smoke anti were forgllttclI, 

It is important 10 make plaus. ~oth· 
il1~ worth while C'1I1 be accomplished 
Without thelll, hut nothing worth while 
c:m be accomplishetl with them if the,' 
tum into mere dreams. 

Theft! is a .chance for success for Ihe 
man who sla:ls right in without a Il1an 
"ne! makes IllS plan "5 he goes. T lere 
is no dmncc for the man who plans anti 
plans al1ll plans anll continually pOSI
pones action. Many a great success has 
~rown uut IIf action thai dill not w:lit 
for plans. lIut (or success of that sort 
a lIIan must have somet hing like l:cnius 
for the kind of work he is going 10 do, 

In that con lleCli(111 I am. sol11ehow, 
reminded of the (ollowing incident (rom 

ELMES 
SHORT CUT 

HIGH PRODUCTION UNIT 

• NEW • 
MORE GOODS 

PER HOUR 
ST A TJONARY DIES 

EASILY ADJUSTED 
TO PRODUCE ANY LENGTH OR 

FANCY CUT OF GOODS 

the life 01 Joh:mn Wolh:ang Mozart. 
It is sait! a young man once asked 

Mozart In tell him ho'\' to write n 
symphony. 

Sa id Muzart, "You arc \'cry )'oun/: 
tn IlCgin \\'rilin~ symphonies." 

"But you composed them when you 
were ten ),cars nld ... ·thc ynulh objected. 

"Yes," Mozart rctunlcd, "hut 1 did 
110t ask how." 

Portable Scale for 
Better Service 

Styled hy Harold Van Doren Associ
ates, Toledu imlustrial designers. a new 
light weiCht sca le (or packing, checking, 

testing allli weighing operation rcquirint!" 
uredetermined \\'ci~hing has been intro
duced by Tolt."lIo Sca le Company. The 

CHARLES F. ELMES ENGINEERING WOIIUG 

scale is $.aid to Jlermit unusual a(CUr:h', 
regi stering immediately any variation ,', i 
a fraction of an ounce. 

The scale has an attractive app!';, 
ance, with a center tower mounting f. , 
the dial mech:u~ism and two wcighil' : 
counters, Contmuous accuraq in r'.
peat wcighings where sliJ.:ht erm. 
might quickly 1l1ultipl)· to impurt:" 
losses is made possible by a hiJ.:h sell ~ 
ti\·ity, the indicator troweling an in. 1 

to the ounce. and registe ring if the objl" i 
being weighed varies as little as 1/ 6-h ir 
o( an ounce, Capacity o( the scale is .' 
pounds. 

Use o( aluminum Ilie castings fu r 
major exterior PMIS has reduced weiJ.:ht 
o( the entire scale to 13 pounds. makin~ 
it easily portable (or demonstrations or 
muting inside stores or (actories. A 
builtin carrying handle in the top of the 
center tower enables the scale to be car
ried like n valise, 

The design encloses the Icvcr mecha
nism entirely. while at the same time 
I)ro\'iil ing widespread load pimts fur 
J.:realer stability. To assure ruggednes~, 
all pivots. bcarings and other vital pari :> 
arc super size, 

Many motorist!! have compla ined tn 
me about the hitchhikers. Their ques
tion usually is, "What shall we do with 
the hitchhikers." 

My answer is: "Let him hike," 
Frt.'qucntly Jleople decide to pick till 

hitchhikers. stop suddenly on the roat!, 
t:ivc no warning to others behind thelllJ 

and thus cause accidents. 
Hitchh i ' ers themselvc; arc becoming 

more dar:'ng daily. To avoid hittin l' 
them motorists have to tum out o( their 
regular lane o( traffic and thereby en
danger other ('ars going in the oppositl! 
direction. 

The sooner we lei Ihe hitchhiker hike, 
the sooner ho! will disappear. 

Hyd,Qullc and S~/Q' Mac"'n.q 
213 N. Mo,...n St. HAYr.tarh, 0'" Chlcqo, U. 9. A. SHORT CUT PRESS MODEL No. 4102.A 

, " 

Scllttmlrcr 15, 1938 

The 
Golden 
Toucl. 

T J-I E ~J A C i\ R ():\ I J () L' R :\ A I. 

You never make a mistake by recommending 
a superior article. 

Quality is the surest foundation for permanent 
success. 

"The Highest Priced Semolina in America 
and Worth All It Costs" 

KING MmAS FLOUR MILLS 
~IINNEAPOLlS, l\IINNESOYA 

' " "' 
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Macaroni -Noodles 
Trade Mark Bureau 

Patents and Trade Marks 
A monthly review ·of patents KTanltd ' on 

macaroni ' machinery, of applications (or and 
rcgistrations of macaroni tralle marks apply
ing to macaroni product.. In AUI(UII , 1938 
the following , ~·tn~ rtflOrtcd by the U.' S. 
Patent OlTlet: 
P.t~1s It&ntrd-None. 

TRADE M'AR~8 APPLIED FOR , 

Six appliation. for rcahtration of macaroni 
trade marks were made in August 1938 and 
publi,hfd in the PallH' Oftiu Grut", to per
mit objection. tlu:relo ""itlun 30 dayl of publi. 
cation. • 

lapaoe,. " , 
The prinlt brand trade mark of Pacific 

Trading Company, San Franc:ilCo\ Cal. for UU: 
on noO(Uu. APr,litalion was fl ed M~y 25, 
19.38 and publi.lw Aug. 2, 1938. Owner 
claim. usc . Ince 1936. The t",de mark 
cond.t. of Japanese characteu. 

Collin. 

The_private brand trade mark of Collinl
Dietl.Morrit Company, Oklahoma Cily, 01cJa, 
for u.e on canned .paghrtti and olhrr Qrlnrd 
good.. Allplication wu filed June . I, 1938 
and publi. ltd Aug. 2. 1938. Ownrr c12.im. 
ule .ince ·January 1936. The trade mark i. 
a druwin. to represent a label. . 

Ha.ly-Ta.ly 

Th~ trade mark of Robino &- Cunco, Mem
phi., Tenn. for UK on macaroni diMer, com
prltln. macaroni lind arated chresc. Applica
tiOIl was filrd May 9, 1938 and publllhrd 
Aug. 16, 1938. Owner claim. UK .ince March 
2J, 1938. The trade mark conshl. of a di.h 
of cooked macaroni and the trade name in 
hpvy blatk type. 

Jenny Let'. Q~ekle' 
The trade mark or Minnesola Macaroni 

Companf' SI. !Jaul, Minn. for u.e on macaroni . 
Application wa' filed April 9. 1938 and put.. . 
Ii.hed Aug. 2J, .1938. Owner claim. UK l inee 
Mar. 7, 1938. TIle trade mark II written in 
vel')' heavy type. '. 

f-ABI!LB 
Bttcb·Nut 

The title "Dtreh·Nul Macaroni Shdl." ,,-.. 
rtghlertd Aug. 9,19.18 by Beech·Nut Packing 
Company, Canalo l arl~ N. Y. for use on maca· 
ronl IheU.. ApplicatIOn was flublishtd Jan. 
IS, 19J6 and liven Itri~1 number 51591. 

Beech·Nut 
The tHie "lkech-Nut MIlClroni Elbows" was 

relblered on Aug. 9) 1938 by Beceh·Nut Pack· 
ing Company, Ca:na ollatie, N. Y. tor use on 
macaroni elbow.. Applicallon waf publi.hed 
May II, 1937 and liven serial number 5159:!. 

Read, To Eat 
The title "Ready To Eal Macaroni Dinner" 

WI' regillcred. Aug. 30, 1938 by Kansas City 
Macaroni &- ,I mporting Co. doing bUline .. a. 
American Beauty Macaroni Company. Kansas 
City, Mo. (or ule on specially preN-red cooktd 
macaroni. ' Application .... s pubhshed June I, 
1938 and givtn Itrl.1 number 516~. . 

·American Beaut, 
Tht title "American Deauty Spaaltrni Din· 

ntr" was realilered AuJl'. JO. 1938 by Kansas 
City ~hc.roni " Importing Co., doinl businrll 
a. American Beauly Company, Kansa. City 
Mo, for \IIC on .pecially preparrd cook~ 
J~htni. Application was publiJhttt June 1, 

.l9J8 and livm .uial number 51680. 

Passing: of Historic 
Durum Milling cum 

.. ' 

The "Mill For Sale'! announcement 
elsewhere in this illsue marks the pass
ing from the picture 'of a milling ~om
oany which was a pioneer iri. Jnilling 
durum wheat products. . '. . . 

Duluth Superior Milling; Co. was in
corporated in 1901 and repreSented a 
! " , , ' 

S""iml~, IS, I'IJ' 

consolidation of several mills in the Du. 
luth·Superior arn. 

At that time mills at the head of Il le 
lakes enjoyed a substantial export busi. 
ness and a large volume in eastem mar. 
kets. Their location gave them cert:a in 
advantages which helped them to alla ;n 
prominence in the induslry, 

D, S. Stockman, manager at the tillle 
of Duluth·Supc;rior Milling Co., Wi l!1 
hi . usual farsIghtedness was one of the 
first millers to see the possibiilties ill 
durum milling and proceeded to equio 
one of his units to tum out scmolhm 
products. 

It was Mr. Stockman who developed 
Hourglass Semolina, which for 50 Illall\' 
vears enjoyed a well deserved rClmta· 
tion as an outstandingly high class prot!· 
uct in its field. 

At that time, and continuin~ down to 
the present , I'Duluth-Superior' was Con. 
trolled by Standard MillinJt Co. 

Durum milling is a specialty business 
and with large interests elsewhere in the 
milling field, Standard Milling Co. made 
Ihe decision a few months ago (0 dis· 
continue durum wheat millin~ and con· 
centrate attention in other divisions or 
the business. 
.. Less than three years .ago the mill in 
Superior was thoroughly overhauled and 
brought right up to dal..: in all depart· 
ments, arid Is in condition to resume 01)' 

eratlons almost instantly, The business 
men of Duluth, Minn. and Superior, 
Wis. stand ready to coope rate with who· 
~ver bUYI ' and ' operates the mill now 
placed on the market: 

,', 

1938 DUrum Crop 
Acting Secretary of Agriculturr, Har

ry L. Drown, in his September I, 1938, 
estimate, puts the 1938 durum wheat 
acreage now being harvested at 3,5(6,000 
acres-an increase of 127.3 per cent over 
the 1937 acreage, It nearly equals the 
1927-1936 average of 3,620,000 acres, 
. The production of durum wheat is in
dicated to be 42,011,(XX) bushell, pros
peds having im~roved during the month 
of August. 11l1s production is 51 per 
cent larger than the relatively small pro-

duction of 27,791,000 bushels in 1937 
but only 5 per cent larger than the 10-
year (l927~1936) average production oi 
40,085,000 bushell. There has been an 
inclUsc in the prospective yield over Au· 
gust 1, 1938 in the leading durum stah' 
of North Dakota where threshing return~ 
indicate an' increase of one-half bushd 
in the average .yield per acre. n.e in 
creased . yield indicated for North Da· 
kota more' than offset decreases of one· 
half bushel per acre in South Dakota 
and Minnesota, 

DURU>! WHEAT 
Yitld per Acre I , Production I . J 

AvcrafCc Indicated AVefaRe . Indicated 
1917-36 1937 I' 1938 ' 1927-36 1937 1938 

• , .1 r-r--Dushtl~ . ... ~Thouand bu.heb--~ 
Minn. . .. .. ....... 12.8 14.5 15.5 I, 'Z.I48 ~) • ( 1,lt8 1,395 
N. Dak. .......... 9.7 liD 12D ,29,420 . 2J,02J \ 31,4<» 
So, I>ale ' " .. ,,'" ' "' &8 M II,S , 8,516 ,3,420 " 9)12 
3 State . .. .. L ..... 9.8 10.1 .' \ .. ,; 12.0 ._ 40,~ . ,< 27,1'i11 42,011 

• • ,I ,11 ' ' '-' 

WHEAT (Production b, CIaIlCl) fo~ th, United StitH 

Ye..u 
:\' . 

Wlnttr SPM, '.. Whltc winter . Tolal 
Hard rtd . Soh red , Hard red . Durwn1 " ~prl", ' 

ThousaiKl bu.htl.· · .. 1nouWld bu.hell, . ThoulWld bUJhel. 

", 
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HOW TO R~DUCE YOUR 
qlJAL'lTY SEMOLINA 

CELLULOSE COST PER PACKAGE 
!}nAfaU 

,DURAMBER .tL 
PETERS 

NO.1 SEMOLINA 
FUllY 
AUTOMATIC 
SHEETING 

• • • AND 

SPECIAL 
STACKING 
MACHINE 

GRANULhR 
u you OJ. ul lng ah .. 1 c.llulo ... you will find you con IOU 10·25"l. 
by purc:hculng your ulluto •• In rolll and cullinII' II Inlo Ih .... on 
Ihla 'uUy automotle macbln • • 

Any .11. ab •• , from 2" 10 24" wid. by 3" to 2." long cOon b. bandied. 
SUTTtNG AnACHMtNT and COUNmR hnwilled U d .. lr,d. 

AMBER MILLING (;0. A.1c UI 10 .. nd yOII complele lnIormotion OD lhla In .. penah. machln. 
which I. uled la maCluonl plan" tn many eountrie .. 

Esc'u_'V" Durum !tIlller. 

\ \ \ 
PETERS MAC HINERY CO, 

\\\ J. p,:!',ll:, .... c. I\linnCnpoliR 
4700 Ravenlw ooil Ave elm'g., III. 

E. J. T .. o ltI .... 
YluP,,,. a-c,,," u~,. 

"Elec-Tri-Pak" 
Weigher 

The Triant:le Package l>.l:1chinerv 
Company, Chtc3Jto has .anno~nced ,the 
Triangle-Rapp "Elec-Tn-Pak Welj::h· 
cr, a new packaging ma~hine. 11 i, 
designed to packa~e a wtde range of 

• products including ltenll heretofore nev
er handt'ed by machine, inlo containers 
!iy mean' of electrically operated vibra~ 

nero Other items being p:ackagetl by the 
machine include candies, noodles, cook
ies, seeds, bolts, nuts, screws, lacks, 
nails, dog food. electrical part s, talllets, 
etc. 

The manufacturer guarantees IICCU' 
rate weights within a small fract ion of 
an ounce as well as a production 3 to 
4 limes that of hand packaging. 

Control of the machine is accom· 
plished by means of specially calibrated 
radio-type dials. 

The hopper. an integrnl part or the 

machine, is waist·high to facilitate load· 
illf.:. A continuous licit carrie' th~ protl. 
ucts rrolll the hopper to the \,I~rator 
feed II\ale5. The action of these vlllrat· 
ing Il ateS is such thai discharge is rapid 
unti the container is filled close to 
weight-then the \'ihration chau.gcs SII 

as to dribble in jusl enough to .brmg the 
I):ack:agc to exact weight . AtlJ~stl1lcnls 
can be moule 10 set the machine at a 
\~' idc rane-I! of prcdctcmli~ed weights. 

Literature mar be obtalllcd froll1 the 
manufacturer. 

August Flour Production Gains Over Year Ago 
Continued gain~ in our production cOlIIll;' rtl1 with the prrcrd,inlC",,:"onth aAlI .'he t COTh; J ndin month o( IUll'car wer~ Ihown III AUguSI rrports 0 .ml mf! coml,amu a 
~ thu'~Jltnc MilItt T otal oulput ror tht monlh was 6.0J6,647 bill! .. COtnllarel1 .10 
5';16.146 bbls. in Ju'y and 5,592!1J9 bills. in A\IRUSI, 19J7. In AUIlIISI of \9J6, I'rol1l1(IIOIl 
was 6180 142 "lib and in 1935 It was 5.ZZ8,6J2 bills. • . I 

The ~outItYo'eli. experienceci a Imal\ ton in 0ll tl1ll1 (olllJlOlrrtl With the, llrb\'101I5, mollli 
and tile corresponding mOllth uf last ),ear. E"cry otil t r ,edion showed ,:011111 Y eat S CIlI,I' 

arison Ihe most silabte increases hcinll in IIl1fTOIlu anti the C(.'lIlral western !'tca. .ontl· 
~ sten: mills howcvtr continued 10 produce mUre nOllr liIOIn an), other lerrllor),. 

Complclr drlaitl art' givcn in a lablc helow: 

TOTAL MONTHLY FLOUR I'ltoDUCl'ION 

o Itpllt rrpotl t d 10 Thf Norlhtl'rslml Mil/fr, ill Lllb .• Ii), mills rCllrr~t llli\l1l: "hullt (U/l> 
of Ille lotal nour oulllllt of the Unite.1 Slatcs: \ I 

AUII:.,19JR 
Norlhwtll .. ... ••.. . . . ........ . . . ... . .. 1.319,350 
Southwelt .... .. ... . .... .. ... . ... . .... 2,1~}~~ 
BufTalo • ..•.. • . _ . •... . .... . . _... . .. . ... 9 , 
CUllnl Wtst-EaJltrn Div.............. 45O.2ZJ 

Western Div .. .. . ..... _.. . ......... 312.523 
Southcast .... ... . ... .. ................. -107,627 
}lacilic Coall .................... .. .. .. 47 1.776 

' Tolals .. . ... . ... . . . ... . . : ... .. •.. •. 6,056.647 

I're\'iollS ____ I IlJotIl S ----

month 1937 JlUIl 19J5 
1.168.<»5 1.187,769 1,505.251 I,JOR.77K 
2.177,571 2,200.6811 2,200.ZJ9 t.1I76A19 

851.922 887187 000,662 7S7.iJXJ 
• -Ill.OS9 310'895 349,325 J(H,I50 

297924 Z38',t11 .3M,Ml 261.J10 
-101:101 313,645 3-15,725 310,852 
-106,5"" -IS3,sH 570,879 -IIO,tl7 

5,716.146 5,592,139 6.180,1-12 5,228,632 



PLANT 'MAINTENANCE DEPARTMENT , 

Increase Profits With Stokers 
'. '. 

For sOllie month s we have been hot on ~ degree of preCision reouired of e\'ery 
the trail of boiler rooms to J:athcr facls ' IJlodcrn processing unit used in macaroni 
concerning' the methods used in manu- making, from a die clc:mcr to a mould 
facturing plants to generate and control cleaner. 
heat cneq~'Y (or processing materials nnd Direct fuel savings of from 30 to 50 
(or bodily comfort. It would seem that 
many plant-owners, including macaroni- per cent were frequently reported where 
noodle manufacturers, have money to plant-owners had replaced hand-firing 
bum when one considers the w3stteul with stokers. In some plants, the sav
way the)' generate and control heat en- ings on coal ,alone ran inlo subSlantial 
eq.'Y for processing anti comfort. Too sums yearly, but by far, the biggest re
many plants arc still genemlinl!' heat by tum was felt from the indirect savings 
Ililnd-firinJ! cool into n fire-box, which in- and profits due to increased production, 
creases he.'\ting costs, sometimes more (ewer rejection,:, less sooilage, lower 
than doubling them and taoers down pro- labor costs, le!'s time 'ost, beller custom
duct ion because hand-firin.:e-, no matter cr 5.1tisfaction, qualitv maintenance, bet
how carefully done, cannot give the let Implore 'morale bcc.luse of more com
worJ.."'Cr maximum comfort or suit the :.lrI .. ~le workin.:e- temner:ltur~ resulting 
varying or precise dl'mands or materials ;'1 ' ·etter health and (ewer sick leaves, 

dt mure efficient processing I~ause of uni-
um e~ process. · (QI'mit), o( ste",m IlreSStl re. Then too, 

There arc far too man)' manufactur- . stQkered equipment costs less to fire. 
int;' plants bumin~ up profits with ill- which meolns lower labor eXJlense in the 
adequate, obsolete, horse-and-huggy (IOw- boiler room. 
er plant equipment. TIle boilers in morc 
than 80 per cellt of the plants we inspect
ed were hand-fired ;lIld the\' exceeded 
this percentage in macaroni manufacto
ries. Eyes that scan expen!loe accounts for 
ways and me.lns of cuttill,! overhead, 
seldom peer into the I)r)iler room,. prob
ably because "out of sight is out of 
mind," but by the simple proce~~ of busi
ness alchemy, a modernization program 
effl'Cted in the boiler room is transmuted 
inlo a golden harvest on th.e profit :md 
loss stMement. 

We inspctted macaroni nlants utilizing 
modem and highly efficient presses, 
dough mixers, drying machines, knead
ers. macaroni cuUers and carton p.l~k
aging equipment. The manal!ements 
were enthusiastic ahout the profit-pulling 
power oC their streamlined uoits and the 
dividends they had paid over the horse
al1Cl-bllg~ machinery they replaced, but 
oddly. the same reasoninl!. thev failed 
to apply to hailer room cQuipment, which 
in most cases, was offsetttnl! much of 
the good work accomplished b)' the 
modern machinery in the plants. Dig in
to your boiler room. Direct expenses 
are easy to compute, but down in the 
boiler room are hidden mam' indir«t ex
penses that do not show up in bold reo ' 
lief on the profit and loss statement, such 
as lost time, excess labo'r costs, detays, 
customer dissatisfaction because of va
riations in quality (rom time to time, r~
jetts or spOIlage, lilow processin~, ' which 
could be s~eded up if heat energy were 
generat~ a'nd controlled with the same 

Direct and indirect (uel s.avillgs are 
1101 the only henefits obt:lincd with auto
matic coal firill}: . It eliminates smoke 
nu;~'nce, which is a oroblem with many 
plants, particularly when located near 
residential stctions. In man" plants 
where stokers have been installed, they 
get along with (ewer boilers, two in
stead of three, one inslead of two. Ob
viously, this means a saving down in 
the power plant. In one nlant. the super
inlelllient told us that he made one sloker 
serve two boilers by adding gmtes and 
a forced draft (an to one boiler. 
. Unifornlily of steam Itressure so nec

. essarv in a macaroni-noodle plant is as
surl"ti with automatic cnal firinC'. Plant 
superintendents report that the\' are able 
to maintain uni(ornlit\' of steam pr.!ssure 
and tempcra~ures much better with coal 
stokers than with ·hand-firing. Heat and 
power are steady with automatic coal 
firing. . Firing room labor is kept at 
minimum. · Small, cheaper size coal may 
bi: used than with hand-firing and less is 
consumed. 

We learned from this survey that 90 
per cent of stoker trouble is caused by 
using sub-grade coal or coal unsuitable 
to the stoker. A stoker service contrac
tor told us that he could tell whenever 
a barge of sub-qualitv coal docked near 
by. Service. calls bep'an to R0q4 ' 

'. P I:'"t superintendents should see 
they get the , type and 

to fire a ~:;,;Ja~':~;~~i~;:~~~l~~~; . ';tick to the 
"stoker manufacturer. 

ommel1ded and avoid trouble, e\'l'1I 
though offered olhcr coal (or less monn. 

Coal stokers will fUllction as satis
(actorily as automobiles, if the equip
ment is high grade, properlv inslallell, 
serviced pcriodic:!.lIy and (cd the ril:ht 
coal. There are slokers (or every kint! 
of coal and every type boiler. Some fl'cd 
from the bins automatic:!.lh', othen reo 
quire the filling o( hoppers periodically. 
In one Dlant, we found a down-sl:!.ntinl: 
chute between the coal bunker and stokcr 
hopper so th:1I the hopper ('oulll he filll'! l 
without shoveling. A labor-saving de
vice. Just raise a hatch on the coal bunk· 
er and down the cOill chutes to the stokl'r 
hopper. Some layouts carn' the cO:ll 
(rom the co.l1 truck to stoker wilh a 
minimum of labor. Coal is druPIK'l1 
through a coal hole ri5:ht into bunker alUl 
carried with a hunker-to-stoker chull' 
right to the boiler. A bin-feed type stok · 

. er also serves the same pu·rpose. 

Some stokers feed the fires (rom he· 
low, others (rolll ahove. Some arc 
hookl-d up ~ that movinlf parts arc in 
or near the boiler, others shoot the co;l1 
tllrough a pipe from a Maker mall)' (el't 
away. Some use anthracite coal. other~ 
hituminous . . Sometimes the coal avail· 
able and the prices nrc\'ailinl! in a SCI'· 
tion influence the selection of a cerlail! 
type stoker. Stokers handling low gradl" 
o( screenings are often purchased bt. .. 
cause they are slable in price an,1 
there are on the markcl . 
Defore thorou~h 

a tmillet l 
t~~iiitc":: §"'lokc~:m.nu('/IIUrt" will I",· 

made by .. 
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lIll'nts. As one nlant owner put. it, "Our 
1\\'0 stokers rcally cost us T1011ullg. We 
hought them on time .and !laid the ins!all
lIl 'nlS out of the savmgs 111 a short hme. 
After t~at, the s",\lings were all \leh·ct." 

We found (rom our inte(\l'iews that 
. so'ne plant owners are fearful thai serv
i(~ may be a co:tl)' item on st?kcrs 1.le
(:luse o( the movlllg.p..1tts comhllled WIth 
intellse heat. Expenences. of users Il!,O\'c 
.,..·yond a doubt t~at ser~l~e and mamtc
m uce on stokers 15 neghi,:lhle. tn some 
pi:mts tlle\· . have been olleratinfF for 15 
YI'ars without a breakdown. Howe\'er. 
Ihis docs 1I0t meall that the\' shouM not 
b\, checked over regularl\' for millor 
scrvicing operations, such as oiHlI}: aOlI 
e\'cry six months, ~r at least ~Ulce a 
\'car, call in a service man to mi\ke a 
ihorough inspection. If narts arc worn. 
replace them immediately. nrea~II~I\\:IIS 
arc costly and the alii\' \\'a,' to mlllllllilt.' 
them is 10 check-over ctluinmellt period
icalty not only in the hoiler room hut 
in th~ plant itsdf. 

Macaroni Imports 
And Exports 

The forcie-II tr.tde of lII~ca(fllli Ilroo
uclS continued to show an lIIerease dur
ing June 1938 as did the previulls lIIonlh, 
acco rding to the ~Ionlhl)' SUIl~111ary of 
Forei~n & Domestic COnllTlerc!.' I S5uecll~v 
the nureau of FfJrci~n allIl Domcsllc 
Commerce. 

Importa 

Macaroni products increased sli~hllv 
t'urin~ June 19.18 to 119,420 Ih~ . worth 
~11,462 as compared wilh the Mi\y im
ports which totall'tl 102.136 Ih5, worth 
ooly $8898. 

The imports for the first six mon ths 
nf 1938 totaled 561,511 Ibs. worth $5.1.-
523. 

Exports 

During lun'.! 19J8 the eXIJOrts in
~rcased to 216.300 Ibs. valued at $16.335 
;IS compared with the exports (or Mav 
1938 which amounted 10 168,497 Ibs. 
worth $13,565. 

For the fltSt six 1II0nths uf 1938 the 

eXl)()rtation of this foodsIuff tntaled 1,-
34:1,699 Ib5. worth $108,015. 

Below is the list of countries tn which 
macaroni producls were shipped b\' 
American exporters durinn June 19.\8 
and the lIuantity shipped III each : 

Unitt1\ KiW:,lnr.I ............ . 
Canada 
Jlril i~h Hofltillra~ 
Cr,sta Uica .. . .. .........•...... 
G'lattm:ala 
l-Itlll,lura ~ 

Sifaragna 
I'anama .....•••..... 
t 'anama Canal Zone .. 
Sah';ulur ......... . 
~Ie"ko 
NewfoumlJalul alltl l.alfr.lt\nr . 
llcTIIllllla 
Trinitlatl anti Tobaj.i:tJ . . •. 
Otller nrili ~h West IlItl i l· ~. 
r:1I1 ';1 ••••.•••.••••• •.•.•••••• 

.1:i.1if1fl 
1.1)1.\11 

11Ii'1 
I.M!) 

'" !.Im 
I,!(tfi 
2 • .1.:;1J 

11.\t)1 
~2! 

~o,tlm 

IO,~tl7 
.:;~U 

7.\0 
I,.\M 

1.1.21)11 

NATIONAL CARTON CO. 
JOLIET. ILLINOI S -

FOR SALE 
In Colo/ado. a modost atled Mocoronl 
fa ctory, doing a good bu~iMas. Lo· 
catod tn a lerllle lenilory. Votumo can 
bo considerably ineroolled by concon· 
Iraled ellorl, ex lending Into Now Mex· 
ico, TCla~ and Oklahoma. 
Ownolll hove Olhor bu. lnon InIOJe51~ 
In o.nd oul 01 Ihe 51010 roquttlng 0\' 
lenllon. (t~ol a Bankrupt 50.\01 . 

TABARINO REAL ESTATE 
COMPANY, INC. 

Trinidad. Colorodo 

NOTICE 

II,uuinirall 1~\· IIIIt.1 ic 

~1·lh . WCSI !lulil". 
Haili .. . ..... 
IIn1i\'ia .. 
Clflumhi .. 
VI·UNlll·I:1 
China ... . 
~dhcrl;ulIls In,til'~ 

1111I1J; "U1I1{ ••. 

I'hi!ilflfilU' hI"n,!. ." 
Frt'llfh (h:1':lnia 
Uilinll IIf Suuth Af rka . 

TOTAL 

Insular Possessions 

Ala,ka 
Il:lwaii 
I'uerlu I(ku 
Virlolin I:<laml.< 

TOTAL 

'I,ml 
! :i.llllt 
.;.w.; 

,1>< 
I,JU! 
!.111.? 
I.Iht 
H! 

.?.I1111{ 
.111.111\ 
! ,flU, 

.\1.11 

.. 1Ih,.lfl/ 

:i.:;,(III'1 
.. 'Jt.7n~ 

i.l,l'lK 
.1,Kbl 

MERCANTILE COllECTIONS 
OFFICIAL 

REPRESENTATIVES 
FOR 

N. M. M. A. 

WRITE-
For DuUetin. 01 CI,inu PI,ced 
by Ih" Indu.try. 
For Pad of Service Form. and 
1 nforma lion about our Proc::edurn. 

CREDITORS SERVICE TRUST CO. 
Tyler Bulldlnl 

LOUISVILLE KENTUCKY 

"C.HEESE" 
Tho mn~.ulacturo ond dlstrlnullon 01 

lIoUr.o typo 01 cheeso I, our buslnoss. 
GRJlTED CHEESE tll our spoclally. 

Aro you uelng, or plonning 10 uso. 
grated checse In onc way or another 
In you r pfoduCI,? II you are. you owo 
It to yourl clt lu write to our heo.d· 
q \.owlelS. VIe may ho.vo Inlofmo:ion 
which would Intefest you. 

Quoll,y and prlco will meel your roo 
qulremenls. 

l STELLA CHEESE CO • 

6st We.' Randolpb st. Chlcaqo, It!. 

. d to know that we can furnish you wiIh STAINLESS STEEL 
61ES mW1T~e W~MO~ ABLE PLUGS-in addiIion to our Bronze and Copper dies 
with removable pins. 

Do not healtato to call upon ua for any lnfonnation 
or quotation you may dellire. Our uniCOI 

cue at your disposal. 

& BROS., INC. F. MALDARI 
178.180 Grand Street, New York, New York 

.: '''Makeu' 0/ Macaroni Dies Since 1903-With Management Continuously Retained in Same Family" 
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The MACARONI JOURNAL · would kindly let nle know th'c co.t of an 
annual .uIJscriplion 10 aame, 

" Scptember 15. 1938 

. This is but another educational nClh'. 
Ity ~ponsored by ~he National Mac;lfoni 
Institute 10 acquamt the consumer with 
the merils of Macaroni Products ' IS a 
food tha,t should appear much mon.: i re. 
guenUy III Ihe. menus o( American f·Ulli. 
Ites, In a notice to the Macaroni·Np ,dIe 
~fanufacturcrs, L. W, Gabell, adn-rtis_ 
tng ma~ger of National Dtliroku rll 
Grattr satd! 

• ....., t. ... 0'4 JIIIJmaJ-?~ ~ p~ 
BKhr 01 0.-.. ...... OWo. .. 1001 . 

PUBLICA1'lON CO.UIIITE. 
::. ~ ~VI •• bmICr •••••••••• Ch.Irm&Q of lb, Dow 
W , b!"lno ........................... , .AdriHr 

• " nn.a ............................... EdItor 

IUalealPTION RATU 

U.h,. SI ••••• ad ~:-~~~~ ••••••• ,I.JO PI' r~" 
rt".!:"eoCo".tri .......... ".OO Plr ,lit, , •• 4UIIH 
D:c~ _Colli .............................. n Cta" 

Coplu , •• , ......................... n c..tl 

• ADV_JrTIIIIfO UTQ 
W.plt'.Ad"nI.I.' .............. tu .. AJI1IIIe-tlOil •• , t. ............ . . , .... .... 50 c." Pwt u.. 

VoL XX BEP1'EMBEIl. 15. 1131 No.S 

Kind 'Words 
Buffalo. N. Y. Aug. Z3 1938 

Dear Mr. Donna: • 
It isn't very often that I stop to COIU

ment on the good job done by the other 
fellow. I imatt"ine that's a nannal trait. 

However I Just want to tell you that 
Your August issue is the most colorful 
readabl,e trade ~pcr that I have com~ 
across 10 some lime. Congr.ltutations to 
you and your associatcs of the JOURNAL. 
Dest regards. ' 

Yours truly 
Howard Mitchell, 

Washburn Crosby Company. 

Will Go to 
Honduras 

Still another (oreign country will soon 
he added to the long list of foreign lands 
to .which TilE MACARONl JOURNAL, 0(· 
ficlal organ of the National Macaroni 
~bnl1(Acturcrs Association, carries its 
mont" '" me~sagc. Inquiries similar to 
the 011 ~Iow usually result in subscrip-

, tions by inh:rested readerll, , 
La Cciba, Honduras, Central Amerita 

NAtional Macaroni Manufacturers 'Associalion 
Poll Offi« Drawer, No, I ' 
lJrald",ood, JIIinoil. ' 
Gentlemen: 

I 

II ~rtlcnUYI I ~ ntablished in the lotacaronl 
UI IIcts In 11111 country and am alway. in

lerute~ III ,keeping abreast of the lalrst ' ln. 
[orUllOn In coMettion with Ihis line of 
n uSlry as 10 manufaclurinr proce'lCt., form

ulas all~ efficienl dlslribution serviers, 

t 
Tru.hng 10 hear from you in the ncar 

utme. 
Yours vcry truly 

(SI,ned) Ja~es E. Munn, 

Will a Secretary 
Go to Heaven? 

Sidney ' Banks, president of "The 
Chamberlin" Hotel, Point Comfort Va 
w?u,ld like to have the honor of e'nter: 
lalOIn!: a convention of the Macaroni • . 
Nooclf:: ~.:dnu(acturers Association in ·the 
Ilf'::'~ future. His invitation is accom· 
oanted by a statement on the woes of a 
secretary, which would indicate that he 
haa served in Ihat capacity, since he 
apparently knows all the answers. In 
answer to the general question: "Wilt a 
Sec~etary Go to Heaven?" he sum
manzcs the following "Ifs": 

. if Ii secretary writes a letter it's too 
long. . ' 

If he sends a postal, it', too short. 
If he doesn't send a notice, he is lazy. ' 
I f h~ alten,ds !' committee meeting, 
he 15 bulllng In, 

If he stays away, he is a shirker. 
.If h.e du~s the' memben (or dues, he 

15 InSUltlOg, 
If ,he Jails to C9liect the (lues, he is 
shpptng. 

I( he asks for advice, he is incompe· 
tcnt. ' 

If he does, not he is a butlhC'.ad 
I f he writes his reports complete, they 
are too long, 

I f he .:ondc:nses them, they are incom· 
plele, . 

, If he lalks. ori a subject, he is trying 
to run thmgs. 

If h~ rtmains q~iet, he has lost inter
est m the meellngs. 

Asl)es to ashes, 
Dust to dust, 
1 ( olhers won', do it 
The Secretary must I ' 

"The Foods You Sell" and 
"The. Foods You Buy" : 
~t the request of the 'Nati~nal Maca

rop' 1o.hnu(a~turers Association and 
with ti,e courtesy of the editorial staff 
of the Na/io"id Delicatesit" Grocer 100 
of the leading manufacturer! of' the 
country were supplied with copies of .' . 
t~e ,uly 1938 issue of Ihe leading gro
cers mab'3zine. That issue featured 
"The Foods You Sell" and "The Foods: 
You Buy." Among the foods and drinks 
treated in t~!!1 authoritative magazine 

III Macaroni~ 

Notion~ Dl'Ii~attJun Grottr t ;I ~ t'S 
plea,sure In sendmg ,you this enqdo. 
pcdla on the subject, "THE FOiJns 
YOU SELL" and "THE FOODS 
YOU IlUY." 

This is being sent you as one of 
the leading members of the Macaroni 
Induslry at the special request of 
~f. J. Donna, Secretary o( the Na
lIonal Macaroni Manufacturers As· 
JJ?Ciati~n, Braidwood, Illinois who as· 
Slsted In the preparation of that part 
of the volume pertaining to Macaroni 
Products. 

Mr. Donna will be interested in 
your commenls on the "Queslions and 
Answers" presentation i we are inter
csted in VO,ur reaction on the way we 
have featured your atory. 

Today, the consumer is no longer 
satisfied to be an indifferent buyer, 
All have develol»ed a healthy curiosit\, 
about the (oods they purchasc j the\' 
want to know comparative qualities 
and the basis on which these compari
sons ' are ddcrmined, The consumer 
wants to know the meaning of tcnns 
~nd g,,!des and something about the 
mterestmg story behind the (oods 
bought Ilnd consumed, 

In lint with this thinking Ihe Mac· 
'!roni·Noodlt Manufactllrinu Ilidusirv 
II to be conqratulattd on the stltmlid 
publidt, being rdtastd Ihrougll Tfrt 
Natjonal Macaroni Institutt. SU/'l'/I" 
mentttl by cooptratjvt action all tilt 
part of individual manufacturers rJlld 
di.Jtrjbut~rs. t~ho might "roptably OIi· 
Vtr/'St IKdividual brandJ ,n rdia"" 
mtdia that .,tacl, Iht btlltr class (I f 
food .rt'ailt~.r, Iht work of edu(a/illq 
and lI,tertstlng /.fr. and Mrs, Am,'ri
can. Canmmtr o,! the mtr!tJ' of Maw 
ron, Products will bt tantr and tmi· 
ntntly more J'NCttJ'l/ut. 
. We gratefully acknowledge the a:' 

slstance givc'! us. in the preparation ui 
our presentatIOn, and wc welcome ;un
comments any may wish to mak,·. 
May wc 5Ugt:CSt that copies of saill 
comments be sent to M. J, Donn;). 
Secretary, NM,MA, Braidwood, Ill. 

Smcerelr. 
L. W. Gabel. Adv. 1igr. 

I I National Delicatessen ' Groc:er 
45 West 45th St., Ncw York City." 

~~~I:~I~~!~,:J others : 015 "" 
~ Cheese,' 

~~!~'1~~~~~~ and ,,~.-:.---, 

THE MACARONI JOURNAL 

HIGH STANDARD 
IN QUALITY 

la auured in our extensive plant equipment. 

Ample wheal .upply la carried to maintain the 
clo ••• t poaalble protein content at aU Umes. 

Ow day.lo.day variaUon in laboratory emalyst- t
not more them a antoU fracUon alan. per cent. 

You can depend on the highest degree 01 uniformity 
in yow qay.to-day ' lactory results when using 

AlA No.1 SEMOLINA and FANCY DURUM PATENT 

t::APIT AL FLOUR MILLS 

omCES 
CORN EXCHANGE ILDG. 

MINNEAPOUS. MINN. 

mCOBPORATED 

MIIJ,S 

ST. PAUL. MINN. 

.n 

BAROZZI DRYING MACHINE CO., INC. 
1561 Hudson Blvd., Jersey City, N. J. 

R.nowned Manufacturer. 
OF 

MACARONI.::NOODLE DRYERS 

ONLY! 
The Only Firm Specializing In Alimentary Paste Dryers 

THE ONLY SYSTEM KNOWN TO BE SPACE-TIME-LABOR SAVING 
AND .GUARANTEED UNDER EVERY CLIMATIC CONDITION , 
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The 'MACARONI JOURNAL would kindly. I~( me know th'e alst of an 
annual ' UbKrlpllOn to ume. , . 

"-. c. ~ Old J-..I-PCI'II'aIW " PAd tcka ., o.nIaa4. Obko" .. I"'. 

PUBLICATION COlonTTE. 
T.: :- Wla.bn •• r •• • ••• • ••• Ctlllnu.a oJ the Dque! 
.. "VII'Ilin . .. ............. . .. , .......... AcI.tHt 

• • DOnQ ............................... Edllor 

IUBICRIPTION RATU 

Ual"4 Sllib 11101 '1!"~ni~'" .... '1.50 pt1 ,ur 

:Ionfp COII.lrb ......... ,'.00 pu ,.taI', 1II dl'llie. 
DD;\"~pI" ................... . ...... . . 15 c..11 

Ie pi .......... . ........... . ........ 15 c..u 

• • ADyaRTUINO tiTU 
W,~~t.,enW ................ , •• .,. Alllllicalle. 

'11 . ..................... 0010 c.tt"Per u.. 

VoL IX SEPTEMIEB. 15. 1131 II ... 

Kind Words 
Buff,lo. N. Y. Aug. 23, 1938 

Dear Mr. Donna: 
It isn't very ofl~n that I stop 10 COlli

ment on th.e g~ job ~one by the other 
fellow. I IIna~,"c that 5 a nonnal trait. 

Ho\\'c\'cr I Just wallt to tell you that 
\'our August issue is the most colorful 
readable trade partr that I have com~ 
across in some time. Congratulations 10 
)'ou and your associates of the JOURNAL 
Dest regards. . 

Yours truly 
Howanl Mitchell. 

Washbum Crosby Company. 

Will Go to 
Honduras 

Still another foreign country will soon 
be ad~ed to the lonl{ lisl of foreign lands 
to .wll1ch Till-: M~CARON.t JOURNAL, .,(_ 
fictal organ of :111: National Macaroni 
?o.Ianufaclurers Association, carries its 
monthly message. Inquiries similar to 
the one below usuall)' result in subscrip
tions by interested readers. 

. La Ceil/3, Hondura •• Central America 
Naltonal Macaroni Manufacturcu 'AllOCiation, 
Pof! Office Drav.'er No. I 
Braidwood. JIIinoiL ' , • 
Gtntlemcn : 

~ruently, I ~ estahlbhed In (he MacaronI 
busmen in thll counlry and am always in
tere. te1 In keepin, abrent of the lalest in
formatIon in t'ONI«:tion with this line of 
industry al to manufacturing processes fonn
ula. a"!1 efficient distribution service.: 

Trulhn, 10 hear (rom you in Ihe ncar 
future. 

Yours very truly, 
(SiRned) James E. Merren. 

Will a Secretary 
Go to Heaven? 

Sidney ' Banks, president of "The 
Chamberlin" Hotel. Point Comfort Va 
w,!u,ld like to hav.c the honor of e'nter: 
taming a convention of the Macaroni. 
Noodle Manufacturers Association in the 
near future. His invitation is .accom

. Danted by a statement on the woes of a 
set'ret:uy, which would indicate that he 
has served in that capacity, since he 
apparently knows all the answers. In 
answer to the general question: "Will a 
Sec~etary Go to . Heaven?" he sum
manus the followtng "Ifs" : 

If a set'retary writes a letter, it's too 
long. 

H he sends a postal, it's too short. 
H he doesn't send a not.ice, he is lazy. ' 
If he auends a commlUee meetin~ 

he is butting in. • 
H he sta),s away, he is a shirker. 
If ~e dUI.ls the mtmbers for duts. he 

IS msultmg, I 
If ,he Jails to ~lIect the dues, he is 
sllppmg. . 

If he asks tor advice, he is incompe
ttnt. 

If he doc~' not he' is a ' bullhead 
I f he writes his rtports con;rpltte. ihey 
arc too long. 

If he condenses them, they are incam. 
plete. 

If he talks. on a subjecl, he is trying 
to run thmgs. 

If h~ remains <J!l iet, he has lost inter. 
est rn the meetmgs. 

Asl)es to ashes, 
Dust to dust, 
If othtr. won't do it, 
The Secretary must. 

''The Foods You Sell" and 
''The Foods You.Buy" . 
~t the request of the Nati~nal Maca. 

ro.m Manufacturers Association and 
With the courtesy of the editorial staff 
of the National DtlicaltSst n Grocer 100 
of the leading manufacturers of' the 

were with copies of 
the leading gro· 

featured 
Foow 
drinks 

magazine . 
Macaroni· 
others .a's -

J ~ vc~ mU~~~~~~~~~~~l~~f~~:~~~~.~rl:~~~~i~;'~~ 'oJ,,?ur 'pUblication, 
an would, therefore 
, .".~ . 

, This is but another educational :l clh'. 
Ily ~ponsorcd by 1,'he National Macaroni 
Institute to acquamt the consumer w'th 
the merits of Macaroni Products as

l 
a 

food lha.t should appear much morl' frl" 
~uently In ,the. menus of American i't mi. 
hes. ]n a IIChce to the Macaroni· No ,dl~ 
~lanufacturer1. L. W'o Gabell, adn-rlis. 
109 manager of National DtlicaJI'.fJrn 
Groctr So,id: 

National DtlicottsJrn G,ocrr I;.kes 
pltasure in sending . you this em' \ do
pedia on the subject, "THE FOu ns 
YOU SELL" ,nd "Til E FOO DS 
YOU BUY." . 

This is being sent you as one of 
the leading members of the Macaroni 
Industry at the special request of 
M. J. Donna, Secretary of the Na· 
tional Macaroni A'fanufacttlrers As • 
~iati,?n. Braidwood, Illinois who :\S. 
slSted '" the preparation of that part 
of the volume pertaining to Macaroni 
Products, 

Mr. Donna will be interested in 
your comments on the "Questions and 
Answers" presentation i we art inlcr
ested in YO,ur reaction on the way Wt 
have featured your story. 

Too'!, the consumer is no longer 
satisfie to be an indiffercnt bu),er, 
All have developed a healthy curiosih' 
about the foods they purcl'lase; thc\' 
want to know comparative qualities 
and the basis on which these compari· 
sons arc detennined. The consumer 
wants to know the meaning of tenns 
and grades and something about Ihe 
interesting story ' behind the foods 
bought and consumed. 

In lint !vitll this thinking tllc Mac
I!roni-Noodlt Manufacturing bldllstrv 
u 10. ~t conqralulaltd on tht splt:IU/id 
pubhclty btll1g rtltosrd th,ougll TItt: 
National 'Macorollj InJ/il:4lt. SuN'l" 
mt nttd by cl10prra/ivt ac/ion till tl" 
pori of individual manufoclurers ami 
ais/r:ibu/~rs, ~ho "Iiglll "rop'ably ad· 
IItrllst IndIVIdual brand.l In rdiohfr 
mtdic 11101 rtach tile bttltr closs (I f 
food . rtlailt~.s, Iht wo,. of tdu(oliUI1 
and ,n'trtsl.ng ,Afr. and Mn Am..,j· 
can .c0lLlUmtr a'! Iht mt,,!1J of Mord
ron, Products will bt ttJ.tltr Dnd rmi
ntnay mart succus/ul. 
. We gratefully acknowledge the :1: 

IlStance giv~ us in the preparation l.i 
our presentation, and we we1tr.me am' 
comm.mts any may wish fo 111011.."" 
May we sum:est that copies of s.,itl 
comments be sent to M, J. Donn:l. 
Secretary, NMMA, Braidwood, II1. 

Sincerelr 
L. W. G,bel , Adv. Mgr. 

Natiolill Delicatessen Grocer 
4S West 45th St" New York City," 

.' THE MACARONI JOURNAL 

HIGH STANDARD 
IN QUALITY 

11 aaaured in our extenaive plant equipment. 

Ample wheat .upply 11 carned 10 maintain the 
clo.e.t poaaible protein content at aU time •• 

Ow day-to.day variation in laboratory analyaLa 11 
not more than a amall fraetion alone per coni. 

You can depend on lh;e, tughelt degree 01 uniformity 
in your ~ay-to.day ' factory resulta when Uling 

AlA No.1 SEMOLINA and FANCY DURUM PATENT 

CAPITAL FLOllR MILLS 

omCES 
CORK "EXCHANGE 8IJ)G. 

MINNEAPOUS. MINN. 

INCORPORAtED 

MIUS 

ST. PAUL. MINN. 

.n 

BAROZZI DRYING MACHINE CO., INC. 
1561 Hudson Blvd., Jersey City, N. J. 

Renowned Manufacturer. 
OF 

MACARONI=NOODLE DRYERS 

ONLY! 
The Only Firm Specializing In Alimentary Paste Dryers 

," 

l'HE ONLY SYSTEM KNOWN TO BE SPACE-TIME-LABOR SAVING 
AND .GUARANTEED UNDER EVERY CLIMATIC CONDITION . . , 



~~.~,~.-.--.~---

. -. 
OUR PURPOSE, OUR OWN PAGE OUR MOTTO, 

EDUCATE FI,.t.· 
ELEVATE National Macaroni Manufacture.rs INDUSTRY 

-- Associatton --
ORGANIZE f 

Local and Sec/ional Macaroni Clubs T.h"·· 
HARMONIZE I MANUFACTURER • • • 

OFFICERS AND DIRECTORS 1937.1938 
r. R. WtNEBRENER, cut",,'n of I" n .... !" .. .. . \. C. v'1U1Il1U " Sen !tn .llenl C;) .• rl.lL.J~t l'kl .. •.. 

LESTER S. DANE, Eat(I' :I"l r,,,I ... ,, ••• , •• • •••• •••••••••••••••••• Ncw YII'., N. Y. . J05£I'1I FRESCIII, Vlu r,uldmt .. ".",)lound CII, MUllonl Co., 51. LaUII, )JOo 

11. J. DOSNA, 5«rd.rr·TICllllfu •••• ••••• ••• •• ••• • •••• • . •• •••• • ••••• n'ahlwood, III. , 
II. R. JACOBS, Dllttlor of Ruunh •• •• •••• , ••••• . ••••••••••••••• DrOG •• 'n. N. Y. 

II:. II; It,o .. n, Ubt-nTflllr. III. 
~;.!k'll~ ~ti:ilo;r~lc~~!iI,!~I. WI.h. . Frank Tliliunll, CIaJCI'~ JlI. tur." {. CunlO, Conndlnil1\.I'a. \V'1tu F. vmlum,t.o 51. luI, 1Ilnn. : J~ ~~~:~dsl~~r1;~. ~~!. lcrome I. 11,ln. Ne. York, N. Y. ~~I\V. J\ ... ~I',·~.lnt(mll~lr~.lIet>.~r. ' rink l'cl"'. Waluburr. Conn. . 

Y. JOlr1>1I .' lrKhl. 51. Loul •• ),10. Em.nulle Ronlonl, Jr .• Lon. hllnd Cit,.. N. '.' Frank ZunIno"Lon. hllnd CII,.. N. 

.' 

The Secretary's Message 

Loyal Members 
Throughout its usC£ul existence for lUorc than a score and len ycars, the Members of the National Macaroni Manufacturers 

Association, Associate as well as Activc, howe bten cxtremely loyal and willingly helpful in doing c\'erything possible tn 
nid in attaining the objecti\'cs of the organization. . 

In addition they have been 1I10St considerate of the officials who are doit'g their level best to carry on for the good of the 
membership and for thc general wclfare of the Industry it is swom to promote. 

This is the finding of President Lester S. Dame who rcccntly completed a tour of the plants east of the Mississippi river. 
E\'erywhere he was cordially rt'Cei\'ed, arid in the majority of cases was accorded an audience wherein he sought to present 
the ad\'antages of a well supported trade body. He hopes to \'isit evcry important macaroni ·noodle manufacturing finn inS(). 
far as time and moncy permits. On September 6, 1938, President Dame writes: 

"As a result of my recent wcstcm trip, the following comllanies are members of the National Association: 
Noody Products Co., Toledo, Ohio. . 
Jefferson Macaroni Co., Rernolds\·iIIe, POI. Columbus Macaroni & Noodle Co., Inc .• C1c\'clal1tl, O. 
Ohio Macaroni Mfg. Co., CI(!\'eland, O. Chef Diordi Food Products Co., Cle\'eland, O. 
Albano Macaroni Mfg. Co., Cleveland, O. Italian Macaroni Mfg. Co.; Inc., St. Louis, Mo." 

Welcome I . . , :. ' . 

It \\'!1I b~ a pleasure to ,scT\'c Ihese ncw members as faithfully a~ we h~\'c always tried to scne #supporting lI~anufacturc~s 
and alheds III the past. \\ e hr;>c to ha\'e the pleasure to cxtend Ilus service to olher firms l1mt ma)' heed Presulcnt Damc s 
personal invitation or that may decide to m lullteer their mernhersilil. in support of the Nat.:onal Association's program o j 
unselfish tr:u..le promotion. 

M. ]. Dos SA. 

WANTED: Pictures of Manufactur~g. Process 
Libraries throughout the country arc of the Association, Braidwood, HI. He mands and we are writing to ask if 11 

doin~ some fine work in educating the will put them to good use and sec to it will he possible for you to present all ~ 
public about foods, their productiOlJ and that the libraries supplirtl will give pictures to the Library in order that the~ 
preparation for the table. Thinking cia ' ... . proper credit. One .library in may he added to ou r collection. 
manufacturers appreciate so!ch seJ'\'ice 5uhu.UtlOg Its . r~uest 5.'1)'s: . "The Lihrary prefers to recei\'e 8xlO 
and ha\tc a lwa~ts shown thell1seh ~s ready "Our Library is makin.' an effort to glo.:'s)· finish, unmounted photogra".h~. to supply the IIhraries with literau.'re and po l . :1. I 
pictures to encouraJtc the helpful work. streng!hen' .its Picture Col!ection. This ~ . o~ P!cturcs.o al'lJr,!xlmale y t ,.at Sl~l', 

The number of Iliciu res pertaining to collection at .prellcnt consists of mo~e and IS spe~lally al~x lous to recel~c JlIC' 
the manufacture and distribution of than 80,000 pictures. arranged alphabeu- tUres shOWing delall.s c?nn~cted With the 
Macaroni·Noodle Products is entirely in- cally by subject, and is used by lecturers, , ma~ufacture and dlstn.butlOn of Mac~· 
;ulNluate to meet the demands in most new~Jlapermen. artists, teache,:s from rom. Product~. tmme~l3tcly ~pon th~~r 
rb~" . ~ I . .. I r,ubhc and parodual schools, as well as rteelpt, the Library WIll place these pll:' 
1 ranes. Sevcra IIIqumes lave rl'CC!ntly lUsincss and Iprofessional men and worn. tures on pennallent mounts and adll been n.'(civet! at the headquarters office h' 

of the National Macaroni Manufacturers en. During the past year upward or t em to the collectIOn." 
Association for full sets of photographs 68,000 pictures were lent for use at Here's an opportunity ,which shoultl 
showing the complete manufacturin,C' home, in the class room or business of- not be ·overlooked. Mail sets of photo· 
process. These could not be supplied fice, and more than twice that number yraphs to National Macaroni Manufac-
because of r.'1ek of copies. were consulted in the library. curers Association, Draidwood, III. Credit 

Any manuracturing fiml that has com· "The number of pictures will be given donors. 
Illete sets of macaroni or noodle making the manufacture of ~f. i DoNNA, , . 
might send n set or two to the Secretary is · entirely . inad~uate Sec:(etpry. ' 

• • .' , • • .. . 1 \ • j , 

FOR SALE 

MILlS AT THE HEAD OF THE LA.US-SUPERIOR. WISCONSIN 

SEMOLINA 

~ All ready to operate, up-to-date 
Dllrum Semolina milling property. 

~ Arnple grain storage capacity and 
eveJ'y other operating facility. 

~ A bar~lain price will be made 
for quick disposal. 

FULL INFORMATION FURNISHED TO 
ANY RESPONSIBLE INQUIRER 

STANDARD MILLING Co. 
309 W. Jackson Blvd. Chicago, III. 



PlL\.SBUR'I"S SEMOLltl" tlUMBER OtlE 
PlLLSBUR'i'S DURUM f,.tlC'i p,.'tEtl't 

PlL\.SBUR'i'S DURUM GR,.tlU~R 
De.lrClbte color and atren,tft . ... 

in ",hot.'" .,od.YOU cho
o 
•• 

l 


